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Based on Credit Based Choice System (CBCS)

(for the candidates admitted from 2019 - 2020 onwards)



Course Structure for BBA Programme

2019 -- 2020
No. of No. of No. of
PART Courses Courses| Instruction | Credits | SEMESTER
Hours
PART-1 | TAMIL 04 24 12 -1V

PART -1l | ENGLISH 04 24 12 1-1v
CORE COURSE 15 81 68 1-VI

PART - 1ll | ALLIED COURSE 06 26 21 -1V
ELECTIVE COURSE 03 13 11 V&Vi
SKBC (1&1l) 02 04 04 &Il
NMEC (1 & 1) 02 04 04 V&YV

PART -1V | VALUE EDUCATION 01 02 01 |
ENVIRONMENTAL STUDIES 01 02 02 |
GENDER STUDIES 01 - 02 ]|
SOFT SKILL COURSE 01 - 02 v
EXTENTION ACTIVITIES 01 - 01 Vi

TOTAL 41 180 140
Extra Courses (Offered by College)
COMPREHENSIVE COURSE 01 -- 04 Vi
SKBC - 1l 01 -- 02 Vi
TOTAL 146




NEHRU MEMORIAL COLLEGE (Autonomous)

PUTHANAMPATTI

UG PROGRAMME - BBA

- 621 007

Curriculum Framework

Courses and scheme of Examination (CBCS Pattern)

(for the candidates admitted from the Academic yeaR019 — 2020 onwards)

Sem Course | Title of the Course Ins. Hrs | Credits CIA EXT Total
| | LC1 Language Course (Tamil) 6 3 25 75 100
Il | ELC-1 | English Language Course 6 3 25 75 100
| CC-l Core course 6 5 25 75 100
i | cc-ll Core course 5 4 25 75 100
AC-l Allied course 5 4 25 75 100
IV | VE Value Education 2 2 25 75 100
Total Hours and Credits (Semester — ) 30 21 150 450 600
I | LC-ll Language Course (Tamil) 6 3 25 75 100
Il | ELC-l | English Language Course 6 3 25 75 100
CC-1l Core course 5 4 25 75 100
] i | AC-ll Allied course 5 4 25 75 100
AC-lll Allied course 4 3 25 75 100
SKBC-l | SKBC 2 2 25 75 100
IV | EVS Environmental Studies 2 2 25 75 100
Total Hours and Credits (Semester — Il) 30 21 175 525 700
I | LC-lI Language Course (Tamil) 6 3 25 75 100
Il | ELC-llI English Language Course 6 3 25 75 100
CC-lv Core course 5 5 25 75 100
m |{m |ccv Core course 6 5 25 75 100
AC-IV Allied course 5 4 25 75 100
SKBC-Il | SKBC 2 2 25 75 100
IV | GS Gender Studies 0 1 25 75 100
Total Hours and Credits (Semester — Ill) 30 23 175 525 700




Semester | Part | Course | Title of the Course Ins. Credits CIA EXT Total
Hrs Marks
| LC-IV Language Course 6 3 25 75 100
(Tamil)
Il | ELC-IV English Language 6 3 25 75 100
Course
Ccc-vi Core course(P) 5 3 25 75 100
v cc-vil Core course 4 4 25 75 100
i | AC-V (department of 3 2 25 75 100
mathematics)
AC-VI Allied course 4 4 25 75 100
IV | NMEC-I | Non Major Elective 2 2 25 75 100
SSC Soft Skill Course 0 2 25 75 100
Total Hours and Credits (Semester — IV) 30 23 200 600 800
CC-VvIil Core course 6 5 25 75 100
CC-IX Core course 6 5 25 75 100
\ i | cc-x Core course 6 5 25 75 100
CC-XI Core course 5 4 25 75 100
EC-I Elective course 5 4 25 75 100
IV | NMEC-Il | Non Major Elective 2 2 25 75 100
Total Hours and Credits (Semester — V) 30 25 150 | 450 | 600
CC-Xll Core course 6 5 25 75 100
CC-X1 Core course 6 5 25 75 100
| cc-Xiv Core course 5 4 25 75 100
Vi CC-XV Core course 5 5 25 75 100
EC-1l Elective Course 4 4 25 75 100
EC-11I Elective course 4 3 25 75 100
IV | EA Extension Activities 0 1 - - -
30 27 150 | 450 600
TOTAL 180 140 | 1000 | 3000 | 4000
Extra Courses (Offered by College)
SKBC-IlIl | SKBC (Self study) - 2 - 100 100
cC Comprehension Course - 4 - 100 100
GRAND TOTAL (for all semesters) 180 | 146 4200

*Examination at the end of academic year




Bloom’s TAXONOMY BASED Assessment Pattern

K1 — Acquire

K2 — Understanding
K3 — Apply

K4 — Analyze

K5 — Evaluate

Part— 1, Il and Il

Theory (Internal & External) =25 +75 =100 marks

Internal
Components Conversion Hourg total | Minimum passing

CAl 75 10 3
CA2 75 10 3 25 10
Assignment 20 5 -

External
Knowledge level| Section Marks | Hours | Total | Passing mark
K1,K2 Part — A (Answer all) 10x2=20
K2.K3 &K4 Part — B (Either or Pattern) | 5x5=25 3 75 30
K2,K3,K4 &K5 |Part — C (answer 3 out of 5) | 3x10=30

Total | 100 40
Question Pattern: External exam
SKBC NMEC EVS VED

5 Pair of questions

Out of 10 pair Out of 10 pair

5 Pair of questions

5 Pair of questions
Out of 10 pair

5 Pair of questions
Out of 10 pair

guestions guestions guestions guestions’ Each
Each question carries | Each question Each question guestion carries 10
10 marks carries 10 marks | carries 10 marks | marks
TOTAL | 5x20=100

b. Lab (Internal + External) =40+60=-100
Semester — IV (CC — VI)

Internal Practical
Knowledge level Section Marks Hours Total Passinmark
K3 Part - A 20
K4 Part - B 30 3 40 10
K5 Record 10

External Practical
Knowledge level Section Marks Hours Total Passingark
K3 Part - A 20
K4 Part - B 30 3 60 30
K5 Record 10

Total 100 40

Question Pattern

External marks

VE, EVS, SKBC, GS, SSC, NMEC & CC

5 pair questions out of
10 pair questions

100




NEHRU MEMORIAL COLLEGE (AUTONOMOUS)
Puthanampatti
SYLLABUS REVISION FOR 2019 - 2020 ONWARDS

BACHELOR OF OF BUSINESS ADMINISTRATION

OBE ELEMENTS

PROGRAMME EDUCATIONAL OBJECTIVES (PEO)

Upon completion of BBA Degree Programme
The students will be able to:

PEO-1

Subject profesiency : Equip with integrated knowledje in the area of
marketing, finance, interprersonal management skis, entrepreneurship, stock
market, managerial communication and leadership

PEO-2

Professional growth: makeexcellence in teaching, professional and involve in
research activities through effective programmes

PEO-3

Cater the need of the industry & society: Gain expéence in applying
management techniques and decision making in variglbusiness activities
with positive perspectives in future

PEO-4

Cater the needs of the Nation & global: Aware the se of computer application
in business which connects our national economic delopment with global




PROGRAMME OUTCOME (PO)

Upon completion of BBA Degree Programme
The students will be able to:

PO-1 | Acquire knowledge and skills in the field of mnagement and apply such
conceptual skills to cater the needs of employer drthe society

PO-2 Gain analytical skills in the field of managerant

PO-3 Demonstrate and apply all learnt techniques itbusiness or profession &
practice ethics in all undertakings for the betternent of community living and
nation building

PO-4 Manage and carry out the any business situatiowith the logic management
principles even in real life issues

PO-5 Integrate management principles for the bettanent of business or profession

PO-6 | Apply various strategies in business to beconseiccessful entrepreneur

PROGRAMME SPECIFIC OUTCOME (PSO)

PSO NO. | Upon completion of BBA degree Programme, the gradate will be

able to:

PSO-1 Build strong foundation of knowledge in diffeent areas of
“management”

PSO-2 Integrate knowledge and skills that sustainfiectiveness in all
activities

PSO-3 Acquire knowledge regarding national and intenational business
trends

PSO-4 Evaluate and classify various marketing stragies for the success of
business which covers human resource, customersstbenefits,
investment decision making etc

PSO-5 Become creative thinker, good analyzer and pblem solver

PSO-6 Explore how technology supports in managingusiness information




Part 1 Tamil - Proposed Course Structure under CBS
(For the candidate admitted ém the academic year 2019-2020 onwards

Ins. Ex | Int. | Ext.
S?me Course Course Title Hrs/ giig am | Ma | Mar | Total
ster Week hrs rks ks
QF w6 (@) Tevid),
Language . . .
e st | Amisems, LwsTeps WP, | 6 | 3 | 3 |25 | 75 | 100
(LC1) S @)evdb &I eurevTM)
Q6T ( @ewL_GEmevLd ),
2 MIHEML,
I Language | g10ipg QFb@wmifl euredrmi, | 6 | 3 | 3 |25 | 75 | 100
course 2
(LC2) Eoml G Lwii i Nwev,
S @)evdb &I eurevTM)
1] L . . . . .
anglage Qe (srillwmkiger),
course 3
SL_(Hevr Salwi, Lglesrd , | 6 3 | 3|25 75 | 100
(ic3) Govr @ewiAuiid, g
SO @)evdb &I eurevTm)
v Language Qaiiwsr (Ll
course 4 H ( PBIOLP
(LC4) B)svdElwiLd) BTL LD,
. . 6 3 3 25 75 100
S @evdalwr eurevTmy,
&L_(Hewr auenrealluisy
Total 24 12 400




@erhlemeoll LULLL Ligly (Smeouilwed, Mlailiied, eusmflsailwied wHMmID
auenfla GLoevmevoremLouilieL)

(Wweomwmessr(h : (L SHMHLU(HEULD
UGH 1 SO - GmeiT 1
Q&6 (@S&H&mevld), HIMIGMS, LWT(HMMS SHLOILD,
SO Qev&HHIL auFeLTM)

umL G[_F)I'I’é')&')Lb (Course Objectives)
SHTRTIDLIGHewE, CUITMILILERTT6Y, FULPSHTW HEHDM, LS 2 MmeysemerL
CuUTHMIBEL, FDHMIFGHLPsL alPILILeRTTe], 2 085 YWLGl, HMm 2 ewridds,
STGWTHILT uphm WaHeVTer @eTemmur G)6Td Hewevpewmullest Hb@Hd
GHewevirest S|lg L1LienL_L LIGSITL| SH6W 61T SMHLIG5H6V.
®)damevLt uewL_Lilevdaslu QUM FHEMLDS EW6IT, uen L LiLflevd sl g
GPVSBEM6T, LIwL_LILTerisemer mlipsd GlFiigeD.
UewyullerPls sp 6TpdHs Chremaunumrer gLliLenL_&emerds SDEHE

ClF g 6.

LIenfldCH i 6yHEhEBEH 2 Saudhdnlqwl SLOIPLI LML LILIGSHem6ard HMLIEDH6.

vE — 1
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9. 501G Hd] — ClgTevvTIg 65T LILPLD

10. rom urygl — GleumiBiIens 6TedTLIG)

11. @& — Satemeowlb SeenfHid BLOLL T ) WHHEL B
12. BT.&TWITFT - STHSLILLESHET
13. mGrr® sLilpsiTLisT — B)1GLITS| Blewearhg

14. Cx6uGgeuett — [{I6vld6HTIDLIT HTewT 6
15. &rd) o evThg et — HLOILD LOEWT GuETLD
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6. sweurpsgl — g (B
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8. uypluTr ) — HeTentlev G\HTlugl euTeTid, @)TdsdHHeT BIMID LIFeHF

9. NgfefldaTH @ermGasT — L6V [, Hewedlom Herviflesr
10. @eribLilenm — waafli BT6IT 6uTLPdGIH6T, Y eDFH6IT
1. #54) Corg - BlevGleusitm GlFTsLeLTEH, GlLIHT
12. ureusvi eweuweuest — WPMha AN, LUTewS LWMHS CLITWS

13. Hrwewr — sTedTewaTU|LD WLPGGHILI CGUIT, 63(h HFHeyLd Gl&TEHFLD
HerafllILmep|Ld
14. p.of.allFwLryd) - SeTaTDLISNSHS HTLODTHET, L{GTTeNS LOHSTLD,
9|STLIGTET |LDLDT

15. 9.Qeueisrenflevr - 9y luilev ClFTHH6T (3) b 60T



VG - 3

Amisews — AmiHensg 6V

G : 4
LIWISST(Lpem M HLOILD
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H:LT)LT)G\) sﬁlmmmadr (Course Outcome)
LOT6RT6UTH 6T UTLPIUI6) o MIFHEWET W66 TeTouESHT (D),
BN LIGSITL|&HEDET QUGBTI &35 615 TeiTou .
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uew L LilevsaElweuTslserT@id HmHmev GlLmeuir.
Fps T, HrFuwev, @pedlwed allfliientiey GlLmieur.
SmiiGwTifluilev Fmer GlLimeui.
LiewflsCs 6y s 6@ 2 i LIPS SImest ClLmeui.
LT BT6V&6IT

1. QFliweir o ®), sLlipsgIewm Gleuafluf®.

2. Amisewg wevi - Uyl uglliusd, SHmed-21.

3. vweturBHS S (Vs HemTd mHCW (D), HLOP BTH6T

ugltiusip, GlFsremesr - 110.
4. sulip @evEFw sursvrmy,
pewesteui GahT.LUTHaBIW NP, (LPEDSTOUT &.J b T LIT6EIITLY UI6IT,

Ll ugliinsid, $mad-21.



B.A/B.SC/B.COM/ BCA/BBA PART Il ENGLISH COURSE PATT ERN (FROM 2019-2020)

Sem. Course Course Title Hrs / | Credit MAX.MARKS
Week| s Int. | Ext. | Total
Core Course | English For Communication | i) 3 25 75 100
Core Course Il English For Communication |l 6 3 26 75 100
! Core Course lll English For Communication 111 3 52| 75 100
Core Course IV English For Communication IV 6 3 26 75 100
TOTAL 24 12 200 300 400

Programme Educational ojectives (PEO)

Programme Educational Objectives are broad statemdrs that describe the career and
professional accomplishments that the program is mparing the graduates to achieve. PEO’s
are measured 4-5 years after graduation. The PEG imeasured through employer satisfaction
survey (yearly), alumni survey and placement recorsl

PEO 1: Learners will participate in critical consations and prepare, organize, and deliver theik wo
to the public

PEO 2: They will appreciate the literary works.
PEO 3: The Graduates will attain phonological amitphological aspects of English.
PEO 4: Learners can express a thorough commandghfsk and its linguistic structures.

Program Outcome (PO)

The POs are narrower statements that describe whdhe students are expected to know and be
able to do by the time of graduation. POs are badeon relevance.

PO 1 Become knowledgeable in the subject of Bhdbr Communicatioand apply the
principles of the same to the needs of the Emplboyaitution/Enterprise/
Society.

PO 2: Gain Analytical skills in the field/area_ofidish for Communication.

PO 3: Understand and appreciate professional etoosmunity living and Nation
Building initiatives.

PO 4: Develop language learning skills like ListeniSpeaking, Reading and Writing.

PO 5: Making the Learners to realize their own tidgn




PROGRAMME SPECIFIC OUTCOME (PSO)

PSOs are Statement that describe what the graduates a specific educational
Programme should be able to

PSO1: Design solution to overcome Communicatiorleros.

PSO 2: Apply Ethical Principles and Commit to Pssfenal Ethics and Responsibilities.
PSO 3: Recognize the need of Extensive ReadingsSkil

PSO 4: function as a team and an individual merabecably with other co-workers.
PSO 5: Use English effectively in formal and infalrsituations.

PSO 6: Develop vocabulary and communicative skills.

Course Code ENGLISH FOR COMMUNICATION - |
& Title
Class | YEAR Semester _
K —1 Acquire
Cognitive K — 2 Understand
Level K =3 Apply
K — 4 Evaluate
K =5 Analyze
The Course aims
. To expose students to effective communication ihe form of
prose
Course . To make the learners aware of social issues
Objectives .
. To help them to know great personalities
. To make them aware of dangers from human carelesssg
. To help them realize the need for honesty
UNIT Content No. of Hours

| 1.Spoken English and Broken English: G.B.S
2. Give us a Role Model : Dr. A.P. J. Abdul Kalam

I Water-The Elixir of Life : Sir C. V. Raan
No Guarantee Please No Longer : A Newspaper Articl
I | have a Dream : Martin Luther King Jr.
The Gettysburg Address : Abraham Lincoln
v Mosquitoe : Article
Polluting the World :Article
\Y A Little Incident :Lu Hsun

Jimmy Valentine : O. Henry




GRAMMAR:
1. Articles

2. Preposition
3. Adjective
4. Adverb

Referenc

Lessons will be edited and compil

Course
Outcomes

On completion of the course, students should be tabl

CO 1: communicate effectively
CO 2: aware of social issues

CO 3: know great personalities.

CO 4: aware of dangers from human carelessness.

CO 5: know the need for honesty

Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 3 4
COo1 S M S M M S M M
CO2 S M M M M S M M
COo3 S M S M M S M M
CO4 S M M M M S M M
CO5 S M S M M S M M
Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark




Semester

Part | Code Hours

Per week

Title of the course

Credits

6

[l ]19B101 | Principles of Accounting-CC-I

5

Cognitive
Level

K -1 (Acquire/remember)

K—2 (Understanding)

K—3 (Apply)

Course
Objectives

The course aims to

To acquire basic knowledge on Accounting conceptscnventions

To understand and prepare final accounts

To apply various methods in calculating deprecratio

To evaluate and practice students to prepare Backiiiliation statements

Y|V|V|V|V

affairs

To differentiate single and double entry systeno&tepare statement of

UNIT

CONTENT

HOURS

Introduction to Accounting - Definition of Account — Accountin

principles — Concepts and its conventions — Dolilrlgy System —+

Journal — Subsidiary books — Purchase book, Salek, lPurchase
Returns book, Sales Returns book and Types of Gask — Ledger
— Trial Balance

18

A%

Rectification of error - Bank Reconciliation Statement — Accol
current - Average due date

unt 18

Depreciation Accounting — meaning - methods of Depreciatior
Straight Line Method, Written down value Method nruity Method
— Sinking Fund Method

— 18

v

Final Accounts - Preparation of Trading - Profit and Loss accou
Balance sheet of the sole trader, Non-Trading amsce Preparatio
of Partnership accounts — Admission, Retiremergtb

nt 18

Special Transactions- Bills of Exchange —meaning & concepts -
(Excluding Accommodation Bill) — Insurance claims —

18

Fire Insurance Claims — Loss of stock only

Theory

Problem

30

70

Essential
Reading

T.S. Reddy & A. Murthy,Financial Accounting’,
Margham Publication, 2016

19" edition,2017

M.C.Shukla/T.S.Grewel/S.C.GuptadvancedAccountsS.Chand,

Recommended

Reading

1.
Sultan Chand & Sons 2012

2.
New Delhi, Revised edition

3. S.N. MaheshwariFinancial Accounting’ ,vikas

Gupta R.L & Gupta V.K, Advanced Accountin”, New Delhi,

Jain & K.L. Narang, Financial Accounting’, Kalyani Publishers,




publication,DelhiRevised editio

http://www.principlesofaccounting.cc

Web http://www.accountingcoach.com
Resources htto://mi
p://misscpa.com
COURSE OUTCOME
Upon completion of the course, students will be Cognitive level
able to:
Co1 Understand book keeping, accounting conce Understanding an
convention, preparing trial balance and cash boakpply
CG-2 Applying skills in preparing Final accounts w | Apply
adjustments
CG3 Understand about the diffet methods o Understanding &
depreciation apply
CC4 Prepare BRS and Insurance cle Understanding an
apply
CO-5 Differentiate ingle entry and double entry sys | Understandin

Mapping of Cos with PO & PSO

CO

PO

Co1

CO2

COo3

CO4

CO5

Zlnlunlnln|r-

0 nlnlnn

nIZnnlZ|-

21ESEI2AIN

Zlnnnuns
Din|n|Z|ln|o

3
M
M
S
M
S

OWinlZ|nln|n

VO K Zn|w/g

UESITUESES

U)U)§U'J§o-|

ZI2Z|n|vo

Strongly correlating (S)

- 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester Part| Code Title of the course Hours Credits
Per week
I [l |19B102 | Principles of Management 5 4
CC-ll
K -1 (Acquire/remember)
Cognitive | K—2 (Understanding)
Level K—3 (Apply)
The course aims
» To remember the basic concs of management that can be applie
Course real business situation
Objectives » To identify the key competencies needed to takibdecisio
» To gain ability to understand the importance otdation
> To understand and apply leadership qualities toghtieam work
» To understand the importance of control and réwatéchniques relating to
UNIT CONTENT Hrs/week
Introduction - concept of management — scope - functions |and
: principles of management - Role and Functions damager — 15
Levels of Management - Evolution of management gibu
Planning — the process of planning — objectives - policyl an
15
" procedures - forecasting and decision making.
Organizing — meaning - importance and principles - span of
- management. Centralization and decentralizationattems of 15
organization - line and staff relationships.
Directing — nature — principles — technique$eadership qualitie!
v — importance - Co-ordination — Need, Type and Taples and 15
requisites for excellent co-ordination
Controlling — concept or managerial control - control aiderec 15
v responsibilities of managers.
Essential 1. L.M.Prasad, Principles & Practice of ManagemefitSultan Chand
Reading & Sons, New Delhi, Revised edition
1. C.B. Gupta, Management Theory & Practice Sultan Chand & Sons,
2. R.S.N. Pillai, ‘Principles & Practice of ManagemefitSultan Chand &
Eec‘émme”de‘j Sons, New Delhi, 2013
eading 3. P.C.Tripathi & P.N.Reddy,Principles of Managements
Tata Mc. Graw Hill, New Delhi, 2017
Web https://www.slideshare.net/ersmbalu/principles-@ragement-lecture-notes
Ref https://nios.ac.in/media/documents/VocinsServicésAfpdf
elerences https://www.google.com/search?qg=principles+of+mamaent+notes
COURSE OUTCOME




Upon completion of the course, students will be
able to:

Cognitive level

CC1 Understand the scope & nature of manager
process & levels of management Understanding
Learn to frame policy & take decisions in virtt | Understanding an
CO-2 settings. Know the types of planning and evaluating
decisions.
Ideniify various types of organizations & span | Understanding an
CO-3 control, delegation, authority & responsibility in| analyze
departments
CO-4 Utilize the various sources of recruitmen
selection. Know the training methods Understanding
CO-5 Practicecontrol & cc-ordination techniques f

effective organizational function

Understanding

Mapping of Cos with PO & PSO

CO

PO

Co1

CO2

COo3

CO4

Nnln|Z|ln|a
V2V 0o
0w nnlZ-
|0 nlnnin

VVZZ nwlg

nZ|nnzs

SN2 nIZn

0|0 Z0n|q

Zlnlnlnlnl-

CO5

nNZnZZ|w

Sunnnn/s

OinlZlnlniN

Strongly correlating (S) - 3 marks
Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Part| Code Title of the course Hours

Per week

Credits

Il |19B103A | Managerial Economics-AC-I 5

4

Cognitive
Level

K -1 (Acquire/remember)

K—2 (Understanding)

K—3 (Apply)

K -4 - (Analyze

Course
Objectives

The course aims

» To provide clear understanding of the economic epte

>
making

To enable the students to understand the roleasfaist in decision

To make the students to discern the economic theori

To facilitate the students to recognize the factelating to pricing

>
>
» To promote the skills to analyse the various maskeictur

UNIT

CONTENT

Hrs/week

Intr oduction to Managerial economic — meaning — nature and
scope — concepts — relationship between micro aaton
economics — differentiation between economics aadagerial
economics

15

Demand Analysis— Law of demand — elasticity of demand —
exception to law of demand — types of goods — datents of
demand - demand forecasting methods — Margindyudihalysis
— Indifference Curve Analysis

15

Production function — factors of production — Law of productio
— Law of variable proportion — Law of return to leca economies
of scale —cost analysis- different costs — cost output relationsh
— Supply analysis— factors determining supply — elasticity of

supply

=)

ip

15

v

Pricing methods and strategie — Factors determining pricir—

kinds of pricing — Methods of pricing — break-eymint (BEP) —
price discrimination — objectives of price discnration — theories
of profit

15

Market structure — competition based marke- Perfect
competition — features — price and output detertiona
Monopoly competition — features — price and outtetermination
— Monopolistic Competition — features — duopoly gatition —

features — oligopolistic competition — features —

15

Essential
Reading

New Delhi,2014

Economics, Mcgraw-hill, New Delhi,2015

1. H.L Ahuja,"Managerial Economics’, Sultan Chand Publication,

2. Christopher R Thomas & S. Charles MauricEManagerial

Recommended

Reading

New Delhi, 8" edition, 2015

Ltd., New Delhi,2012

1. D.N. Dwivedi.” "Managerial Economics’,Vikas publication,
2. Joel Dean, Managerial Economicg, Prentice Hall of India Pvt

3. Dr.S.ShankaranManagerialEconomics, Margham Publication




Chennai, 201

4. R.L.Varshney and K.L. MaheswariManagerial Economicy,
Sultan Chand & Sons Publications, New Delhi, 2012

https://www.enotesmba.com/2012/11/mba-notes-nantescope-of-

marketing.html
http://www.shareyouressays.com/knowledge/9-maifedthces-between-

managerial-economics-and-traditional-economics/8570

\Iév:fte)rences http://www.economicsdiscussion.net/demand/10-daternts-of-demand-
for-a-product/3402
https://www.slideshare.net/tanveerabbott/produefiorction-15871760
https://keydifferences.com/difference-between-necemomics-and-
macroeconomics.html

COURSE OUTCOME

Upon completion of the course, students will be Cognitive level
able to:

CC1 Understand the scope & concepts of econc
How economics relates with other field of studiedJnderstanding
and objectives of any firm

CG-2 Understand and illustrate demand ana Understanding
Marginal utility & elasticity of demand

CG-3 Understand and analyze the cost curves relati | Understanding an
output, variable proportion and return to scale | analyzing

COo4 Understand and analyze the various methods | Understandin,
learn to fix price for different products analyze & apply

CO -5 Know the classification of markets and lewsls | Understanding

competitions

Mapping of Cos with PO & PSO

CO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
COl| S S M S S S M S S M M S
CO2| S S S S M S S S M S S S
CO3| S M S S S M S S S S M M
CO4| S S M S S S M S S M S S
CO5| M S S M S S S M S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester| Part | Code Title of the course Hours Credits
Per week
| 1V 19VED VALUE EDUCATION 2 2

@erhlemeoll UL L Ligly (Smeouilwed, iMlailiied, eusmflgailwied WHMmID

auenfla GLoevmevoremLouilieL)

Ins. Ex | Int.
Seme Course Course Title Hrs/ g_re am | Ma Ext. |
ster Week its hrs | ris Marks | Total
suTLpallwsy Sevallub esfls
2 _Me»Lns ErpLD

Value D 2 | 1 | 3| - | 100 | 100

Education (Value Education and Human

( VE) Rights)

Wwgeomwmesor(h : (L SHMHLU(IHEULD

aurpeilwiev sevailud 6fg 2 FenLnsEnLd

(Value Education and Human Rights)

umL G[_F)I'I'&")&')Lb (Course Objectives)

sesflsgmeir Cbur®), SHeTeaTbLSHens:,

HWV (PO M UN T (hh S CHewauITesT g LiLienL_ auTLPa 6D LIHTLHemeTd: &DLl%hS60.

Hauenev, Ferid, GUTMTew, GFTIDLIY (PHVTERT HeWID HHID LIHTLHMET aleVdhdHF

CFUIH6V.2 L VBVSSV 9 SHHeMM GClETeTend GlFiighe.

wesflg o fewwsemer 9 vluid CFiigsev.

VG -1

BT (HLummi,
wesfly 2 meysewerts GurHmid uedr, HDIFFAbsemeT WHevTaT @eTewmit (F)ertd

FpsTws GurmilienTiey,

surpailuwied sevail | Fmesr GobLIT(HLD 2 wifi LIGSTL|SHEHLD

sevall, surpailuwiey sevailuilssr CrTdhad - surpallwisy sevalluller Liflewrmio
suerigs -

Gubur@® - 2 wiuedTyssT - HeTwHTHn Fwuf@srseweruyb -

surpailwied sevalluller g missr - &w WerGarHmd - Hlmedr




LTedlesTd FLoHFHI0UHewsd 2 aTrrll LeTummiseD - THmidh HlmesTreaflser,
wersuerd G erHlGwmri, euwdley  Guflweuiser,  eWILIUFTEISET,
Fsreaar@mmriser, @Oy 2 miidlerissr, maElL  sudliLieuiser,
HFOMSSTH, 2 Ler ussflwromGeuri @euisens@ walliuellsse) -
BOUSTLEEHD BLEws o GUTSESEYPL - 2 ammw - YEESIMeT -

Swrsd - Crieww - sLGUUTEH - 2 gall GFwld weTliLTsTenL- -

FEIILSSH6TewL - Y Mlailwisy &er@eanwrmi L b

VG : 2
G, 2 V& WPTCRTHMSHF M TET surLpailiisy Hsvail

G FID, Fiieu CHFBIFET HMW5HDH 6TEHTERTBIGET - BLoK| BT(H - HTFeWLOLIL

WEHSTTL Fg HHgHIaUD - FWSGIOD - WHFFTTUSTEDLD - FLoGGIeILD

Feps bal, sefluyflenis - FHHITpdD FCHTHTHSHIUUPLD FeLpdLl LIGSTL{E6T

@ réas wHmib Crieww, Hwal HILLT(), 2 svserralw FGHTHTHeuLD

Qamiflev Fri uedTySeT - YMley Gaulews - GlgTledlsv GBHiemLo

(LPEDMEVLD -~ HT6VHBHUMTEWLOULD BHLOLNEEDHULD - LOGHLD FITTHF LIGHTL{H6T
FHYSSH6TewL, OCiwmley, BOTORTL HWH - LSV LIGDTL{H6T -
@)evsaEwid, BHIMTSEMVEET JSlweuHewmLl  LullVHeD, FeDaUGF6V,
WTHTIL UTTTL (HH6D WHlGHeD, LUTHIBTHH, ChHFuwr e mewolim(Hid
FieuGs &1 Lflgea)Lb.

VG - 3

pliuswTysHeT wHMIb  surpeilwedley o svserTallu  GLmeuaridFser
TDHUDHSHGHILD &THBIS6NT

plaiwev  eueriFflulledt  HTHSHBISET - ueTLessTUTL (B
wprenTUT(hSHefledT HThEmIS6T - CUTHeflwed FHHHeTHET - LDdHEHET
QBTLILF FTHOTHRISHST - @laTewin 2 ewridd] Geus BL GHewsullst Hafewr

S|W M In V6T - (VUM (LPLD HeVaY|6wTi6YLD - RLILTHID Curl_ 1y @)BHBeVILD



- GBiTenm, 6THITLOENM 6TEWTEWIBISET - HbHeWSH - FUTD - FBHVLD -

S| 6W D Fn_61 6V 61T
VG - 4
© I 6V, 2 66T [HEV(LPLD

Cpmil Fid@d CFwWeOLITHFHEHD 2 WYLl LILPHBHLPLD 2 6376
WPOMBEHL - CILITHHSGILD 2 6wT6yH6T - CILUT(HHST 2 _6WT6YDH6T - LD
S QUuT@® - wersslenrenio - staflw 2 L puuimdl - Slwrerd - LoevTLD,
QeToT FTihHS allewereayssr - GurasT - CHTEHEHBIGET - 6UMBHET -
(PEDMMEHET - YFOTHBIGHET - YMFHMET QRUPBIGUDSHIHV - H6UH6V
hd@&GHD - FTd HewllHeL - QBHBH T, MG, CFTDLIV FallTdhbadeD - HTdHBLD
WPODLILBHSSHISV - SHIGED, @LIEHemer eTHTCISTsTaTeY - Lewdk, LG
PpSHeVTETEneUH6T & BIE, 2 6T H6V- euTLpdEIHeTl6dT LIwiedT 6T

@Ml : @b VG 2 L puulmd : glurerid - Qurasr GlFlIpenmL
LM F B L_63T Ton_1q WIG).

VG - O
wesflg 2 Mewio, wevfls 2 fewiod &G gHIs 6T

CapFflw  woHmid usTerT_(hd  SHaTGewrTL L BiseT -  Levfls
2 flewwullesr uflewrrod - wefls 2 MAewwulledr LTHES suewasLiLIT(HBH6IT
UTPSDSTET 2 flewin, FHSHSITLD, HETERIWSHHIL 63T  6UTLPEUSMD BT 6vT
2 w6 - HVTFFTTLD LOMMILD HeVailGETeT 2 MewingssT - ClLT(HOTTSTT
2 fewwsmsst - rfuwev o flewwsst - Feps o flewiwser - GClLewTSH6T
MmID  Ghewsseaflest weflgs o Mewip -  Fepsll  LILPSHBBISGEHLD
S| TFWVEMLOLILYLT LIT S| TLIL|S ETHLD.

&MDM6L 160 6M6Y & 6T (Course OutCome)



LD (T 653T 62 T &5 61T sumpeiluiev Fn_ )] BH6W6IT N ENIOE I OEET G
BN LISTL|HENET QUSTT&HGIH06IGTeTeUT.  HeWID HHD LIGNTL ST MHbI
SeuM M0 (Hbgl SLDEWLDG HTH %I 6HTeTeuT.

2 L VBVSHIV 9 dHHemm OlEmeiTeu.

wefls 2 fewiwsemear 9 Mlbg Gl TsiTeu.

LITL_BT6V

suripallwev Hevallwid wefls o flewiosEpLd,

sUlpggImm Cleusiluf(®),

@b (H Blewesreyds HeVSYTIT], L|HHTTIDLIL Ig .



waeorwmessr(h : @U6sILMD Li(HeULD

UGH 1 SO - GmeiT 2

Qa6 ( @MLESHT6LLD ), 2. mIHL, HLOILPEF QFLALMLA
eugeurmi, QumAAUWFULIIWE, HLOILD @ev&&ElW auFeorm)

umL G!'_F)I'I'&")&')Lb (Course Objectives)
Ldbgl Glevdahid, Anmlevsalwnisener s GlFiige.

B)da5TeVS HLOP 2 _HIHeML WU HM(LpsLd ClFIIF6.
SLpF CIFDEILTLY euFeVTHewMd HMEHF GClFIILH6V.

Y BISIVF OFTDHHEHGE @ewenTTeT SHLPFEFTHHewart Liwes LT (h

wpewmuiled o MlwdFClFiigHev.

L1ewfl% BB 6B Ehd & 2 GeUddn Lg W SLOPLI LITL LILIgh S Hemerd smLildhsHeL.

VG — 1 BlwL_S&Tev B)eVdF W mkiseir
1.Gzeuryid - HHpreyssrer CHeuryid
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S6515B|(HS STEHTL_&LD - 4 LITL_VS&6T
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4. s CQuTeTHlh SmIHBDWWD . . . . . (um.eresor -10)
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&MHM6EL QIl6MET6YSH6IT (Course Outcome)
LOT6RT6UTH 6T Y 6TLEHF FlHBHeWITU|L_63T T LU [H1) LIGHITL|FH 66T
SUBITIT & &) &6l T6iT U T
@)ewL_dEmev @)evdhalwilt LswL LILF @LPeweV 9Mhal 6% TeiTeudrsv
®evsdlw eurevrmm| HMley GlLmeu.
Fupsm, 9 TAwev, Gedlwed aflfllisnriey GLmieu.
ST Tfluilev Fmesr GlLmeui.
LiewflsCaireysEhds @ 2w HL0lpSSImestT ClLmisui.
LT BT6V&6T
1. QFliwerr Slri®), slipsgIewm Gleuafluf®.
2. s0lipF CFrGITY) eureVTmI, (pewesTeUT (Lp.FTSSUTL FT, @) rreor
uliefl@sFeit, & (Ha-23.
3. QuIAQLIWIFILsET (514555 EnD LibEsEn)
walflest] ugliiusib, GFsrenesr- 106.
4. SO @evEEw sureormy -Lilrdl ugliusd, $mad-21.
5. STHPYIST DHCIW RSS!, LPBILITTS], SLDBTHET LSIILSID,

Ol FeiTem6IT.
Course Code ENGLISH FOR COMMUNICATION — 11
& Title

Class | YEAR Semester _

K -1 Acquire
Coanitive K — 2 Understand

Lgevel K =3 Apply
K — 4 Evaluate
K -5 Analyze

The Course aims
To expose students to the wisdom of great men
Course To familiarize students with the danger of modern éod and
Objectives | entertainment
To make them realize to treat all equally
To make them know to use science carefully




To make them understand the need to help others
UNIT Content No. of Hours
| It is Personality that matters : Swami Vivekananda
Pele
Il Fun Food
Keep Television at Arm’s length
i Women not the weaker sex : M.K. Gandhi
A Tree Speaks : C. Rajagopalachary
v The Despair of the Ganges : A. Damodharan
The Fukushima- Nuclear Disaster
\Y; The Vergel : William Somerset Maugha
The Selfish Giant : Oscar Wilde
Reference Lessons will be edited and compiled.
On completion of the course, students should be tabl
Course CO 1: Know the wisdom of great men.
Outcomes
CO 2: know the dangers in modern life.
CO 3: accept to treat all equally
CO 4:realize the need to use science carefully.
CO 5: understand the need to help others.
Mapping of COs with PSOs & POs:
CO/PO PO PSO
1 2 3 4 5 1 2 3 4 5 6
Co1 S M M M M S M S M M M
CO2 S M S M M M S S M M S
Co3 S M M M M S M S M M M
Co4 S M S M M M S S M M S
CO5 S M M M M S M S M M M
Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark




Semester Part| Code Title of the course Hours Credits
Per week

I Il 19B204 | Marketing Management-CC-III 5 4

K -1 (Acquire/Remember)
Cognitive | K-- 2 (Understanding)
Level K—3 (Apply)

The course aims
» To acquire basic knowledge on the concepts of niaugke
Course » To understand the modern method of approachingairketing
Objectives > To apply the elements of the complex world of mtrige
>
>

To understand need for marketing science in theemmobusiness world.
To understand the various marketservice

UNIT CONTENT Hrs/week

Introduction to marketing concept-marketing — meaning-
definition — nature and scope of marketing — cfasdion of

[ markets — evolution of marketing concept - modenrketing
concept and features — functions of marketing —ketarg mix.

15

Marketing environment — meaning - demographic — economic
- physical - technological- socio-cultural- poléglc marketing

n geographical factors- demographic factors -psydio&d factors-|
economic factors - behavioral factors- benefitearket
segmentation - Targeting- definition - selectioriarfjet

market- Positioning- concept of positioning- prodpasitioning.

15

Introduction to consumer behavior — meaning - consumel
markets — categories of buyers — buying behaveonis) -

m determinants of consumer behaviour - buying motivdactors
determining buying decisions.

15

Marketing mix — meaning- conceps of marketing mix factors
affecting marketing mix - Four P’s of Marketingnarketing
strategies - concept of Product Life Cycle - défer stages
v advantages of product life cycle - new product tgwaent - 15
process - managing product development - pricingistns:
definition - importance of pricing - factors affewj pricing
decision - procedure for pricing determination

Introduction to service marketing — meaning & Definition -
Vv characteristics of services - types of serviceffedince betwee

—

goods & service - problems in service - Bank, lasge, BPO - 15
handling complaints - quality of service.
Essential 1. L.M.Prasad, Principles & Practice of Managemefit Sultan Chand & §
Reading Delhi, 2018 Revised edition
1. C.B. Gupta, Management Theory & Practice Sultan Chand & Sons,
2012
2. Michael D Hutt/Business Marketing Managemetn BZBSouth
Recommended publishing, 11 edition, 2013
Reading 3. R.S.N. Pillai, ‘Principles & Practice of Managemefit Sultan Chand &
Delhi, 2013
4. P.C.Tripathi & P.N.Reddy, Principles of Managements Tata Mc.
Graw Hill, New Delhi, 2017




Publication,18 edition,2016

5. Philip Kotler & Kevin Keller,Marketing ManagemeritPearson

https://www.slideshare.net/ersmbalu/principles-afamgement-lecture-notes

\Iéveefte)rences https://nios.ac.in/media/documents/Vc_)cInsServicésAr_ﬁn@f
https://www.google.com/search?g=principles+of+mamagnt+notes
COURSE OUTCOME

Upon completion of the course, students will be  Cognitive level

able to:
CGC-1 Identify core concepts of marketing and the rol

marketing in business and society Understanding
CG-2 Develop markeng strategies based on prodt

price, place and promotion Understanding
CG-3 Communicate unique marketing mixes and sel

prepositions for specific product offerings Understanding
CC4 Apply knowledge and skills to real wor

experiences Applying
CO-5 Know the differences between various ste

involve in marketing evolution

Understanding

Mapping of Cos with PO & PSO

CO

PO

Co1

CO2

COo3

CO4

5
S
M
S
S

Z(/)U)mm-b
U’U)mem
On|P nlz|-
NIZ|0(nln™d

UESIIRIEES
S0n|Zn|n|u

ZU)ZU)U)CD

Zlnlnlnlunlk-

CO5

S

3
S
S
S
M
S

OinlZ|nln|N

Strongly correlating (S) - 3 marks
Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Hours
Per week

Part| Code Title of the course

Credits

Il 19B205A | Business Mathematics and 5

Statistics-AC-II

4

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K—4 (Analize)

Course
Objectives

The course aims

> To understand the basic mathematical

statistical tools

and

> To apply appropriate statistical techniques

business

» To help students analyze management problemséares and decisio

making..

> To find correlations between variables

» To analyze time series and linear program

UNIT

CONTENT

Hrs/week

Matrix Algebra — various types of matrices — transpose
determinant of matrix — inverse of a matrix — pnoies of
transpose.

and

15

Sets— various types of sets — venn diagram — set tipaga— set

of numbers — demorgan laws.

15

Statistics— Classification and Tabulation — Frequency disiitn
— Diagrams and graphs — Bar diagram, Pie diagrard
Histogram, Ogives - Measures of Central Tendencylean,
Median, Mode, Geometric Mean and Harmonic Mean.

v

Correlation - Karl Pearson’s and Spearman’s Rank Correlatipn -

Co-efficient - Co-efficient of concurrent deviator regression

formation of regression — Equations and estimatibriX and Y
corresponding to the values of Y and X.

Analysis of Time Series— Components — Moving Average
Fitting a Linear Trend Equation by the method Le&gquare -

Interpolation and Extrapolation — Binomial method.

Theory

Problems

30

70

Essential
Reading

Chennai,2012

P.R.Vittal ;' Business Mathematics and StatisticdMargam pubilications

Recommended 1.

Reading

P.A.

NavaneethajfBusiness




Mathematics and Statistics
Jai Publishers, Trichy,2015
2. R.S.N. Pillai & Bagavathi ,* Statistics
Theory and Practicg,
8" edition,S. Chand, New Delhi ,2016 Revised edition

3. San Chetti & Kapoor,” Business
Mathematics-, S.Chand& Co. Ltd. Delhi,2014
4. Dr. P.C.Tulsian , Bharat Jhunjhnuwala,

“Business statistics
S. Chand, New Delhi ,2010

https://www.youtube.com/watch?v=etvD-tY2mgs

\Iéveefte)rences https://www.youtube.com/watch?v=Y3u4lomtEug
COURSE OUTCOME

Upon completion of the course, students will be  Cognitive level
able to:

CC1 Acquire the statisticeconcepts of matrix Algeb | Understanding &
Transpose & properties, determinants of matrix| apply

CG-2 Understand and apply sets of numbers & diac
laws Understanding

CG3 Remembethe classification and tabulatic
Understand and apply frequency distribution, | Understand and apply
central tendency, mean, median and mode

CO4 Understand and apply correlation & regres Understanding, appl

and analyze
CO-5 Analyzetime series, least square, interpolation

extrapolation and binomial method Apply and analyze

Mapping of Cos with PO & PSO

CcO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
COl1l| S S S S S S M S S M S M
CO2| S S M S M S S S S S M S
CO3| S S S M S S M S M S S M
CO4| S S M S S M S S S M S S
CO5| M S S M M S S M S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Part Code Title of the course Hours Credits
Per week

I 19B206A BUSINESS ENVIRONMENT 4 3
AC -1l

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K -4 (Analyze

Course
Objectives

The course aims

To understand the concept and objectives of busines

To understand various factors affecting businesg@mment

To apply business ethics in all business activities

Y|V | V|V

To understand economic, political, legal, socio enldural factors
affecting business

A\ 4

To understand and apply suitable technology to avpbusiness

UNIT

Content No. of
Hours

Business environment — nature — characteristidgectives —
forms of business - environmental factors affecbnginess — 12
business ethics

Economic environment — economic system and theparhon

business — urbanization — percapita income — fear planning —
new Industrial policy — inflation and deflation entrol techniques 12
on inflation

Socio and cultural environment — cultural heritageocial attitude
— impact of foreign culture — types of social ongation — social 12
responsibilities of business

v

Political and legal environme- Liberalization— privatization—
globalization — impact on business — constituticngdport for 12
business — Consumer Protection Act & FEMA- intellat

property

Technological environment — impact of technologybosiness
and society — technology policy of India — insibas and 12
facilities for promotion of technology in India

Essential
Reading

1. Francis CherunilamBusiness Environment Text and Casezs"
edition.2016, Himalay Publishing House, Mumbai

2. V.NeelamegamPBusiness Environmerit 2" edition, 2014, Vrinda
publication Private limited

Recommend

ed Reading

1.
r.K. Chidambaram, Dr.V. AlagappaBsiness Environmerit4™
edition, Vikas publishing House, New Delhi,2012

r. Khushpat S. Jain & ApexaBusiness Environmerit1® edition,
HPH, Mumbai,2016




r. Radha,Business Environmer”, Prasanna publicion,
New Delhi,2013

Web
References

https://study.com/academy/lesson/v-is-the-economi-environmer-in-

business-definition-importance-factors.html

https://www.slideshare.net/avnishbajpai/social-anlitiral-environmentppt-1

https://www.toppr.com/quides/business-studies/mssanvironment/dimens
business-environment/

COURSE OUTCOME
Upon completion of the course, Cogpnitive level
students will be able to:

CO-1

Understand the scope & concepts of
economics Understanding
How economics relates with other field
of studies and objectives of any firm

CO-2

Understand and illustrate demand
analysis Understanding

Marginal utility & elasticity of demand

CO-3

Understand and analyze the cost curvedJnderstanding and analyzing
relating to output, variable proportion apd
return to scale

CO-4

Understand and analyze the various | Understanding & apply
methods and learn to fix price for
different products

Know the classification of markets and
levels of competitions Understanding

Mapping of Cos with PO & PSO

CO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
COl| S S S S S S M S S M S S
CO2| S S S M M S S S S S S M
CO3| S M S S S M S S M S M S
CO4| S S M S M S S S S M S M
CO5| M S S M S S M S S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Part Code Title of the course Hours

Per week

Credits

IV |19XB21la | BANKING THEORY LAW 2

AND PRACTICES (SKBC-I)

2

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

Course
Objectives

The course aims

» To understand the fundamental concepts of bal

>
several products and services a bank might Offer.

To acquaint with knowledge of banking function aadent trend in

>
and credit union.

To understand the difference between a traditibaak, online bank

>

To understand and apply internet banking and Mdialeking.

» To apply all tools of Microsoft office

UNIT

Content

No. of
Hours

Introduction to Banking — Meaning — Kinds of Bankd$unctions

of commercial banks

6

Operation of Bank accoun+ Fixed deposits- Saving deposi
accounts — Current accounts — Recurring deposibusrts —
Annuity deposit features and procedures

Negotiable instruments — Meaning — Features — Typegihts of a
holder — holder in due course — cheques — typebadques — dishonor ¢

cheques

nf

v

Online banking service — Mobile banking — debitdsar Credit cards -
merits and demerits

NEFT (National Electronic Fund Transfe- RTGS (Real Time
Gross Settlement) — ECS (Electronic Clearing Ses)ice-chequg
— ATM — De-mat services

D

Essential
Reading

. Santhanant,Banking Theory Law & Practicg
Margam Publications, New Delhi, 2012 & Revised iedit

Recommen
ded
Reading

r.S.Gurusamy, Banking Theory Law & Practicg M/S Tata McGraw

Hill, New Delhi, 2013

.N.Maheshwari; Banking Theory Law & Practicg-
Kalyani Publications, Chennai,2014

. Parameshwaran , S. Natarajahindian Banking”, Sultanchand &

Sons, Newdelhi,2010




Web www.Banknetindia.col
References| http://en.wikipedia.org/wiki/Bank#History
COURSE OUTCOME
Upon completion of the course, students wil Cognitive level
be able to:
CO1 Understand the classification of banks and
of RBI Understanding
CGo-2 Know the functions of commercial banks ¢
the recent facilities provided by banks Understanding
CGo-3 Understand the types of accounts and dej
& redressal Understanding
CO-4 Understand the types of borrowing and lenc
and precautionary steps taken by banks Understanding
CO-5 Understand and demonstrate the var Understinding & apply

negotiable instruments

Mapping of Cos with PO & PSO

CO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
COl| S S M S S M S S S M S S
CO2| S S S S M S S S M S S S
CO3| S S S M S M S S S S M w
CO4| M S S S S S M S S M S M
CO5| S S S M S S S M S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark




Semester

Part Code Title of the course Hours Credits
Per week

IV |19XB21b | E-COMMERCE (SKBC-I) 2 2

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

Course
Objectives

The course aims

» To understand the fundamental aspects of E-commerce

» To understand and acquire e-commerce with empbasxisting
companies

» To acquire the broad range of positioning strategiailable within the
e-commerce landscape

» To apply the techniques in e-payments

» To understand and apply anti-virus applications

UNIT

Content No. of
Hours

E — Commerce- definitions — needs and Importance —
E-commerce Vs Traditional Commerce — advantaggsaatnof 6
internet on business — evolution and growth indndi

Internet — The Backbone for E-Commerce Early Ages of
internet; networking categories; characteristics iofternet;
components of Internet — internet services, elemehtinternet, 6
uniform resource locators, internet protocol; shogp cart,
cookies and E-Commerce; web site communicatioratesjic
capabilities of internet.

E-Marketing: Traditional marketing; E-marketing; identifying
web presence goals — achieving web presence gwadgjeness of
the web, meeting the needs of website visitors,aihesion: 6
content, format and access; maintaining a wehbgi&trics
defining internet units of measurement; online redng;
advantages of online marketing.

v

E-Payment SystemsElectronic Funds Transfer; Digital Token
Based E-Payment Systems; Modern Payment Systergs &ir 6
Electronic Payment; Net Banking

Security - Need for computer security — specific intruder
approaches — security strategies and tools — Eticrnyp 6
Enterprise networking and access to internet —vkns programs
— security teams

Essential
Reading

Text Books:
1. P.t. JosephF — Commerce-An Indian PerspectitePHI, 4"
edition, 2012
2. Sandeep Krishnamurthye-Commerce Managemerniext and
Case§, Thompson South-Western, 2013

Recommended

Reading

1. Daniel Minoli,” Web commerce technology handbobks




2. Kamlesh K Bajaj and Debje,”E-Commerc”. Revised editio
3. Kenneth C LaudonE-Commercé Perarson publication, 12
edition, 2015

Web https://ecommercetrainingacademy.com/how-to-leaorenerce
References https://ecommercetrainingacademy.com

COURSE OUTCOME
Upon completion of the course, students will be  Cognitive level
able to:
CO-1 Understand the impact of internet on busi Understanding
CG-2 Understand apply web site for varic Understanding
communication
CG-3 Analyze and apply online arketing Understandin&
analyze
Cco4 Understand and apply net bank Understanding
CO -5 Understand intruder approaches and antivirus | Understanding,
programs demonstrate & apply
Mapping of Cos with PO & PSO
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COl| S S M S S S M S S S M M
COo2| S S S S M S S M S M S S
CO3| S S S M S S M S S S S S
CO4| M S M S S M S S S M S M
CO5| M S S M S S S M S M S M
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark




Semester| Part | Code Title of the course Hours Credits
Per week

I IV |19EVS ENVIRONMENTAL 2 2
STUDIES
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1. allevedluTysid : SHeiresrL(Hould — LIFCesrLpmid GLITTFF (HdhoLD-
104 ur-6ir
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2. s _(hewr QevsSwid - Lyl ugliusin, slmaFd-21.
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Course Code
& Title

ENGLISH FOR COMMUNICATION 11l

Class

Il YEAR Semester |

Cognitive
Level

K -1 Acquire

K — 2 Understand
K -3 Apply

K — 4 Evaluate

K -5 Analyze

Course
Objectives

The Course aims
. To expose students to vocabulary
. To familiarize students with different levels of maning.
. To help them to think logically
. To read and analyze a passage
. To make them competent to face an interview

UNIT

Content No. of Hours

1. Synonyms : 100
2. Antonyms 100
3. Words that Confuse : 50
4. Single Word Substitution 010

5. Phrasal vert - 5C
6.ldioms 150

7. Errors and How to avoid them :100
8. Spotting Errors :100
9. Jumbled Sentences 25

10. Reading Comprehension 15
11. Dialogue Writing : 20

12. Letter Writing (Application, Business& Complgsit 1=
13. Report Writing 10
14.Interview Skills

15. Group Discussion

Referenc

Lessons will be edited arcompiled

Course
Outcomes

On completion of the course, students should be tabl

CO 1: use words correctly.

CO 2: understand different levels of meaning.
CO 3: think logically.

CO 4: analyze a passage.

CO 5: face an interview successfully




Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 1 2 3 4
Co1 S M S M M M S S M M
CO2 S M M M M S M S M M
Co3 S M S M M M S S M M
CO4 S M M M M S M S M M
CO5 S M S M M M S S M M
Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark

No Correlation (N) - 0 mark



Semester

Part Code Title of the course Hours
Per week

Credits

- 198307 BUSINESS S
COMMUNICATION-CC-1V

5

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

Course
Objectives

The course aims

To understand the basic communication and letteéimgr

>
» To understand and apply modes of expressiongdesgriptive,
» expositive, narrative, scientific, and self-expressin written,

visual, and oral communication.

» To understand the effectiveness of listening,caitand
reflective thinking, and responding.

» To acquire and apply ability to research and waittocumented paper

and/or to give an oral presentation.

UNIT

Content

No. of
Hours

Communication and mass communicatio-Communication -
meaning, definition and objectives -Process of Comigation -
Definition and importance of Business Communicatidteans or
media of communication Verbal Non verbal - bodyglaage -
space language, paralanguage, sign language; BRensep-
attitudes / beliefs / values /norms.

15

Letter writing - The layout of the lette- Enquiries and Replie-
Sales letters - Complaints & Adjustments - Collectiletters,
Circular letters.

15

Letter relating to agency - Letters relating to Agen«
Application - offering - Bank Correspondence religtito exports
and imports - Letter of Credit.

15

v

Listening and communication - Importance of listening ar

communication, Principles of effective listeningptiern means of

communication.

15

Report writing
Report writing - Report Writing - What is repormportance of
Reports, Types of reports, Characteristic of gagmbrt,

Selecting suitable types of reports - Internal Camivation:
Notices, Agenda and Minutes of the Meetings - Memos

15

Essential
Reading

India,New Delhi,2015
2. Rajendra Pal, J.S. KolharllEssentials of Business

1. Asha Kaul,Effective Business Communicatn”, Prentice Hall o

Communication Sultan Chand & Sons, New Delhi,2013

Recommended

Reading

Publication,lﬁ1 edition, 2017 Revised editioon

McGraw Hill; New Delhi,2014

1. John V Thill,” Excellence in Business CommunicatitPearson

2. Murphy and HildebrandtEffective Business Communication’




3. N.S. Raghurthan & B. SanthanarBusine
Margham Publication, 2018

ss Communicatic”

Web Https://www.edx.org/course/busin-communication
References Https://www.britishcouncil.in/...training/businessmmunication-skills
COURSE OUTCOME
Upon completion of the course, students will be  Cognitive level
able to:
CC1 Understand the scope of communication and k
the importance of oral and written communicatipdnderstanding
in business
CQO-2 Apply communication theori Applying
CG-3 Know the opportunities in the field of busine
communication under various situations Understanding
CC4 Use current technoloi used in general ar
business communication Applying
CO-5 Prepare different types of reports with

appropriate format, organization and language

Understanding &

apply

Mapping of Cos with PO & PSO

CO

PO

Co1

COo2

COo3

CO4

Zlnlnlnlnl-

CO5

SIS

Dnlz|ln|Zl-

Dizlnln|ln|o

SRR

NIZ0NZ | w
Zn|(n|n|p|s

OnlZlnlniN

Dl |w|z| 0| w|g

SJEEE:

DizlnlnlZs

Ewmgwm

Strongly correlating (S) - 3 marks
Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester Part Code Title of the course Hours Credits
Per week

v [l ]19B410 COST ACCOUNTING-CC-V 6 5

K -1 (Acquire/remember)

Cognitive | K-- 2 (Understanding)

Level K—3 (Apply)

K —4 (Analyze

The course aims

» To understand the techniques of costing systemtamdements

Course » To acquire knowledge and apply job costing, procesding and join
Objectives product costing systems methods.

» To understand the full costing and direct costireghnds

» To understand the concept of product cost by mehhstorical
(actual) and standard cost systems.

» To acquire over all knowledge on costing methods

UNIT Content No. of
Hours

Introduction to cost accountinc-Meaning of Cost Accountin—
Objectives and Advantages — Costing Methods andhfigaes —
[ Costing System — Cost Units — Cost Centre — ElesnehCosts —
Cost Sheet with problems — Tender and Quotation.

18

Material costing-Materials— Meaning and Objectives of Mater
Control methods — Levels of stock — Economic O@Qeantity —
n JIT — ABC Analysis — Perpetual Inventory System eriétic 18
Inventory System — Pricing of Issue of material§IFO, LIFO,
Simple Average and Weighted Average.

Employee’s costin-Labour — Methods of Wage, Payments and
Incentive Plans — Time Rate, Piece Rate — TaylDif¢erential

]| Piece Rate System — Merricks differentiate Piecte FBystem — 18
Halsey Plan — Halsey Weir Plan — Treatment of ONene and
Idle Time.

Overheadsmeaning — Classification, Allocation, Apportionment

v and Absorption of overheads — Machine hour rate 18
Methods of costing- meaning- Job Costing — Contract Costing —
Vv Process Costing — Normal Loss — Abnormal Loss aaid<a 18
Theory Problems
30 70
S.P. Jain and K.L. NaranCost Accounting Principle and Practic¢’,
Essential Kalyani Publishers,2015
Readin T.S. Reddy,Cost and Management Accountifiglargham
9 Publication,Chennai, 2012




Recommended
Reading

1. S.P. lyengarCost Accountin’, Sultan Chand & Sons, ™ edition,

New Delhi,2015

2. S.N. MaheshwariCost Accounting, Sultan Chand & Sons,2014
3. R.S.N. Pillai and V. BaghavathCbst Accounting, S. Chand &

Company Ltd,2010
4. N.K. PrasadPrinciples and Practice of
Syndicate Pvt. Ltd,2015

Cost AccountifigBook

www.basiccollegeaccounting.com

\Iéveefte)rences Www.accountinchach.com
WWWw.cost-accounting-info.com
COURSE OUTCOME

Upon completion of the course, students will Cognitive level
be able to:

CO-1 Apply skills in preparing cost sheet and Understanding and
understand tender and quotations apply

CO-2 Understand the different levels of stock Ustherd

CO-3 Prepare various wage system Apply

CO-4 Understand about the different overhead Understanding and appl
calculation

CO -5 Prepare and analyze production reports mgudunderstanding, apply

process costing system.

and analyzing

Mapping of Cos with PO & PSO

<

CcO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
COl| S S M S S S M S S M M S
Cco2| S S M S M S S S S S S S
CO3| S M S S S M S S S S S M
CO4| S S S S S S M S M M S M
CO5| M S S S M S S M S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Part Code Title of the course Hours Credits
Per week

(I 19B309A BUSINESS LEGISLATION- 5 4
AC-IV

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

Course
Objectives

The course aims

» To acquire the knowledge regarding theential elements of a val
contract

To understand the rules relating to various elemehtontrac

To understand the rules relating to partnershipemgent

To acquire the knowledge relating to Consumer [etiate Act

V| V|V|V

To understand and acquire the information relatinGompanies Act

UNIT

Content No. of
Hours

Indian Contract Act 1872(include amendments)- ne@ri
essential elements of a valid contract — typesofract - rules 15
relating to offer — acceptance - consideration

Performance of contract — contract with minor -efcensent —
coercion — undue influence — fraud — mistake —episFsentation
—valid Vs void agreements — modes of dischargmofract —
remedies for breach of contract

15

Social contracts — indemnity and guarantee — baitrard pledge
— creation and termination of agency — duties &ttt of principal
and agent — law of partnership — kinds of partretights, duties
and liabilities of partners

15

v

Consumer Protection Act 2015— Sale and agreemesdite
Caveat Emptor — rights and duties of seller ancebuyrights of 15
unpaid seller — Consumer Protection Council - rasjimlities

Companies Act (amendment) 2017- types of company —
memorandum — articles of association — prospectus —
incorporation of company — effect of registratioalteration of
memorandum and articles

15

Essential
Reading

M.C. Kuchal,'Business La\’,Vikas publication, edition,201:
Shusma AroraBusiness Law, Taxmann’'s g edition, 2017

A

1. Brenda Hinnigan.Company Lav’,Oxfor University Press™
edition, 2019

2. K.R.Bulchandani,”Business Law for Management” Himalaya Publishing
House, 6™ edition, 2016

Recommended 3. P.P.S. Gogna,”Company Law”,S. Chand Publication,

Reading

4. Dr. G.K. Kapoor, Dr. Sanjay Dhamija, Dr. Vipan Kumar,”Company
Law”,Taxmann publications, New Delhi, 2018

5. NCLT(National company law tribunal,”Companies Act 2013”, Taxmann’s,
2013

6. Peddina Mohana Ra®usiness Law,PHI Learning, 2013

Web

http://jec.unm.edu/education/onl-training/contrac-law-tutorial/contrac-




References fundamental-pait-2
https://www.ey.com/Publication/vwLUAssets/ey-companies-amendment-act-
2017-new/SFILE/ey-companies-amendment-act-2017.pdf
https://www.legalraasta.com/memorandum-of-assasiathoa/

COURSE OUTCOME
Upon completion of the course, students will be  Cognitive level
able to:
CO-1 Understand the contract and the elements deede
for a valid contract and its types with cases Understanding
Understand how to perform the contract and | Understand evaluate
CO-2 discharge of and remedies for not fulfilling the
contract
CO-3 Know the rules relating to agency and partriprs| Understanding
deed
CO-4 Acquire the knowledge regarding consumer sight
and settlement of grievances Understanding
CO -5 Understand the rules relating to run a compan | Understanding

Mapping of Cos with PO & PSO

CoO

PO

SO

Co1

CO2

COo3

COo4

IR ESQIZIIE
EIH
Z|?nzlno

P
3
S
S
M
S
S

U)ZU'sz_b

Z"’chnm

U)ZZ(DZO

ZZnlnlnlk

CO5

NnZ nlnlin

V0 nZ|ln|ln

0 nnnls

nXnZz=z|w

Strongly correlating (S) - 3 marks
Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Code Hours

Per week

Part Title of the course

Credits

IV 19XB32a | PERSONALITY

DEVELOPMENT (SKBC-II)

2

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K -4 (Analyze)

K -5 (Evaluate)

Course
Objectives

The course aims

To understand the role of personality and relatetofs

To acquire the knowledge on verbal and nonverbalnoonicatio

n

>
>
>

life

To acquire and apply positive perception in dliaions whether business

or

» To acquire the skill to control stress and coniliclife and

business situations

>

To apply leadership qualities and personality téqmes in organization

UNIT

Content

No. of
Hours

Unit- |-Introduction to personality — definition — theories
determinants - family — social factors — situatiofactors —
Erickson’s approach to personality development.

6

Unit- Il - Communication & Personality- verbal and non ver
communication — body language, barriers in commatioa -
Principles of Communication

bal

Unit- IIl -Perception — Process — understanding, organizing
reacting to stimuli — internal and external factamsstimuli —
interpersonal relationship — conflict management

v

Unit- IV-Time and Stress Management: Importance of tim

Managing time — the art of prioritizing and schexdgl- stress and

source of stress- managing stress.

Unit-V-Attitude and Leadership: Attitude Working on attitude.
- aggressive, assertive, and submissive — Leagbefbitroduction
to Leadership — Qualities of a leader - LeaderStyfes

Essential
Reading

Oxford Publications, ™ edition, New Delhi, 2016

1. Barun K. Mitra, ‘Personality Development and Soft Skills

Recommended

Reading

1.
Publishing, New Delhi, 2010
2.

McGraw-Hill, 2009

1. Burger, J. M, Personality Development”, Thomson Wadswort

Larsen, R.J., & Buss, D. MPersonality Psychology”’(Domains
of Knowledge About Human Nature (4th ed.). NewRk{or

Web

References

https://www.webmd.com/balance/stress-managemeasgtstnanagement

https://study.com/academy/lesson/whatisconflictngan@entdefinition/sty

les-strateqgies.html

COURSE OUTCOME
Upon completion of the course, students

Cognitive level




will be able to:

CC-1 Apply various personality to find solutiol | Understanding
for business problems
CGC-2 Evaluate the effects of verbal and - Understanding & app
verbal communication and apply suitable
communication methods
CG-3 Understand and evaluate differ Understanding & app
personalities which improves inter personal
relationship
CC4 Evaluate the causes for stress and a Understanding & app
suitable solutions
CO-5 Analyze various leadership and apply
suitable style according to situation in Analyze, evaluate and app
organization to achieve targets
Mapping of Cos with PO & PSO
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COol| S S M S S S M S S M M S
CO2| S S M S M S S S M S S S
CO3| S M S S S M M S M S M M
Co4| S S M S S M M S S M S M
CO5| M S S M S S S M S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester Part Code Title of the course Hours Credits
Per week

1 IV [19XB32b | SOFT SKILLS FOR 2 2
MANAGERS (SKBC-II)

K -1 (Acquire/remember)
Cognitive | K-- 2 (Understanding)
Level K—3 (Apply)
K—4(Analyze)

K -5 (Evaluatg

The course aims

» To understand self, find and develop positive &t
Course » To acquire knowledge regarding understanding others
Objectives » To understand and apply effective communicatiohniggies
» To understand the technigues to move with othelgiare managemen
» To acquire the skills of writing resume and the merof attending
interviews
uNIT Content No. of
Hours
Knowing self - Introduction to Soft skills-Self discovery-
[ Developing positive attitude-Improving perceptidf@ming 6

values.

Soft skills comprise the great mangers — qualities of manager
" communication — leadership — delegation - Critidainking — 6
Trustworthiness- Networking- Employee Recognitibtanaging
Discipline - Motivation

Communication Skills - Communication with others - Art of
m listening-Art of reading-Art of speaking-Art of wing-Art of 6
writing e-mails-e mail etiquette

Corporate Skills - Working with Others Developing body
v language Practicing etiquette and mannerism-Timeagement- 6
Stress management

Selling Sel - Job Hunting Writing resume-cv-interview skills-
Vv Group discussion - Mock interview-Mock GD — Goalttsg - 6
Career planning

Essential Alex K.,”Soft Skills —=Know Yourself & Know the WorldS.Chand &
Reading Company LTD,2012

1. Barun K. Mitra, ‘Personality Development and Soft Skills”, Oxford
Publications, 2 edition, New Delhi, 2016
. Jim Collins,"Good to Gredt Harper Business publishing, 2011
. John ¢ Maxwell.Developing the leader within ydu
Thomas Pubslishing, 2010
4. Stephen CoveyThe seven habits of highly effective pedple
effective people”.Frankin publication,2011

Recommended ;22,
Reading




https://careertrend.com

Web https://www.scribd.com
References https://www.omniagroup.com
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CO-1 Understand himself or herself to equip with jo Understanding
CO-2 Apply the techniques to motivate co-workers Understanding & apply
and maintain discipline in team work
CO-3 Evaluate persons and situations then apply | Understanding & apply
The techniques to bring co-operation
CO-4 Apply methods to reduce self and others’ strebinderstanding & apply
in team work
CO -5 Acquire, analyze and apply interview skitls t | Analyze, evaluate and
evaluate employees for job apply
Mapping of Cos with PO & PSO
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COl| S S M S S S M S S S M M
Cco2| S S M S M S S S M S S S
CO3| S M S S S M S S M S M M
CO4 | M S M S M M M S S M S M
CO5| M S S M S S S M S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark




Semester| Part Code Title of the course Hours Credits
Per week
" v 19GS GENDER STUDIES Self study 1

A yeoTLmomeor(® : HTETSHILD L(H6ULD

UGS 1 SLOID - Hmer 4

Qa6 (UHSLOLD @ev&H WD) HIL &L, HLOID QevsHHIw

ageonm, &SL(Bemr eusmyailiev

UL GBIT&SLD (Course Objectives)

LphSLOlpMer surpalluisy mib, suTpaiuie) BHIL LIBIGET, b 6uUTLeYF

HAbBHeWTHEMOT M FGIFIIFH6V.

H6vf1G Hmermemear GibLI(hdHFdh ClaTeTer 2 %6 sH6v.

sLew 2 enridd], CQuAGwrenr wIEHH6D PHEVTRT 2 Wi LISHTL|HEDET

QUTITHBH6V.

SLIPTSHID @uiHens suearid, GlFsveu auerid, ReVGEH W uaTBISMOT M (LpFHLD

QF 1% 6V.

Bl&pSTV  suripailwisy FHAossevseaflsy  Ggaflay6lumd ClFiigev,

S|HHWM 6\&T6TeTF6lF 1% 6.

FUpSHTU

LiewflsCH 6B Ehd @ 2 Geauddn Lg W SLOL LML LiILgFlewwd &HLilsse.

Iv@ — 1
1. 5mH6sTews - 10 UTL_svs6iT
GG
1. Blevsgleyip QuflGs . . .. .. (um.eTevor -3)
2. Geugev Geueldl ... ... (m.eTevor -18)

3. wruib EpTuyLd

...... (umr.erevor -40)

4. Qy&E@ Caafli . . . ... (m.eTevor -58)




QB UIF6D

1. o|ewllpHLIsL 66T . . . . . . (im.erevor -49)

2. eprullmy UL S|seeuri . . . . . (um.stevr -92)

3. sHL6TY OFTHSS . . . . . . (umr.eresor -103)
LD(h LD

1. sdaer Qaiig Anor . . . ... (um.stewr -61)

2. BeTHEVD GGTemevws . . . . . . (um.erevor -100)

3. GoubLNesr wUIBIGTUI . . . . .. (um.stsvsr -205)

2. pmMlewesnt — 5 LITL V6T

1.

2
3.
4
)

BledTn GFTsvev ,.. ... (gMlepd) . (um.erevor -1)
. eflembupd Hd .. . . . (urewev) . (um.eTever -12)
SLLO(GLIL 6T(HewL . . . . (@msLb) . (um.etessr 120)

. aflewerwir(® Quiwr® . . . . (Opigev) . (um.erevor -172)
. O eur Gaurifl . . . . . (psvemev) . (um.etevr -289)

3. 560505 Temas - S LTL6VSE6T

1. TV Hed - UG EGM LOEBTIG6VLD . . . . . (um.eTevor 24)

2. &Mlepds $60 - LTHSLD sum surtfl Cxmufl . . . . (ur.eresor 05)
3. wESE50 - map), Eillenss Garerd . . . . (ur.erer 24)
4. psvemevd &60 - Gevfl ClLIM| H6WT LIV GG - - . . . (im.erevor 1)

5. OpisH 60 - O D6V LPETL-SHLD .. . . . . . (r.erevor 16)



osiGnHTY - 10 urLsvger

Caurpliuibgl
1. weneTH® uuwiensd Gauptb .. . . (Lm.steisr 11)
2. uflyeoL merwrer . ... (ur.stenr 13)
3. phiGy Gaupsss . . .. (ur.sar 16)
4. @meEpsmit sysrer ... . .. (ur.sremr 18)
5. QB @B suswer . . . . (Lr.sresr 20)

O|SSTORTT I suTLHILT LId G|

1. ojsoresrmis surfl! Ceussor(®m) ojssrement! b LiL_tiswu (um.erevor 203)

2. oereormis eumifl! Gousssr(® jsrement! 9026 HeusTOHTL?.. (L.

204)

3. wyetrevrmiit eumihl! Ceuessr(®) ssrement! ereaT@HmLf) (Lim.stevzr 206)

4. gjesrevrmiis surtfl! Ceussor(m) ojsrement! esrmiid (Lim.erevor 208)

5. oyesrevrmiis sumyfl! Ceusssr(® jssrement! smevroui (Lim.stevsr 208)

4. yppreyTm - S LTLVS6T

1.

B pouenest GlaussT@hT®. . . (Lr.sTevsr 54)

. 2 eWTLTeVIbLD ()6heyeVaLD... (um.eTevor 14)
. wresT(h) Leveumss . . . (Lm.erevor 191)

2
3
4.
5

wrgb 2aQ@y... (umLsv erevor 192)

. QaFigaud CsTevGeuT Bevallewerr... (Lim.sTevsr 214)

S. usGIIUTL B - ULl IgeTLILITEN6V (Lp(LeUGILD

VS

-2

1. pms@Gmer - 3 G ETTHISG6T

1. wiguilssTemio

2. @) (H&BH6w0T SLflwTenLo



3. @FTeVaI6ITEMLD
2. previguwiri - 12 urL_evseir
CUTE»MU|EHL_EWLD

1. srgeOir GFTevapmr . . . . (umr.eressr 73)
2. oPleusMbsL_migl . . . . (ur.erevr 74)
3. @)stresrm GFuilsyid . . . . .. (ur.eTesor 76)

4. srer6lsyemid $aHmi. . . (LT.etessr 80)

& alew 6vT I FFLD

1. 9168% Cured 9BIews . . . (Lmr.erevsr 123)
2. QBmLLLsL CFihed Hmev . . . (um.erevsr 124)
3. Quilweuir Gsesremio . . . (Lm.erevor 125)

4. wreyi sheur . . . . (um.erever 127)

Qulwrenrls UlewipwimenLo

1. Qumrmiiu@yesr . .. (ur.stevsr 161)
2. oeuwdliy opetm . . . (ur.eresr 163)
3. paflaL v Hesr@FiLiL . . . . (um.eresr166)

4. Quflwri Qument . . . . (umr.etessr 170)

3.uyQuwmf) - 12 urL_svser

S| WeyewL_e»LD
1. gWlailer wrewryy .. . . (Lmr.erevsr 27)

2. ogmlailesti wmevsrLy(Lim.eTevor 28)
3. yPleyswLwrmLeT SWleyemLwri CFigev (um.ereser 30)

4. gnaievrenr gMleyewLwri ysai rewiw(ur.sressr 31)



@)esTevTT GlFUIWITEDLD
1. wouse GFiiuile LHusev allsweruyn(ur.stesr- 47)
2. pedws Qumm stefllwi o) s Hevsresst T(Lim.eTevor 48)
3. wdlliy Esauswr 9fles puw e Ssev(ur.sressr-49)
4. wpedbsTenr peSlwmrenio(umr.srevsr 50)

FTSTGDTT Gwedr
1. grear@mmi Gumenio(um.stessr 70)
2. aumiswwoulley|d Hlerm Blewsvulled eupsurswio(Lim.erevsr 71)
3. fyevrallL_Ggib Qumbsemsenoulled suwpsureno(Lim.eTest 72)
4. QL ppm all_gGgib wHiin Gemmwreno(Lim.eresr 73)

4.@)sirewrT HTHLIGI — O LITL 6VSH6IT

1. 9PWETESST dnmid SHOWTY ... . . . (Lm.eTever 6)

2. o arenTTg| maud @ GlLHLD Gummer . . . (Lm.erevor 16)

3. @SS LIDbgeuet Hevevrsnio ullesrerm . . . (um.eressr 19)
4. wirenesTul6dr Lo6ITEITeM T & &H6udTL_T6V . . . (Lim.eTevor 22)
5

. Umetr wemerrwimsir Llesr@evrmds @b Ciemgewio ullsiresrm . . . (Lim.eTevr

38)

5. @) esflweneu BTHLIGI — S LITL 6V&6T
1. Ugews ysbasruilenib sHmev . . . . (umr.eressr 1)
2. wrerwflhsLileT surprewio (psiresiler@s . . . (Lm.eresor 13)
3. @uaigeri hewL &TenTL 60 B3)aflGs . . . (umr.erevsr 14)

4. sumeur wlbgl eupmIGe . . . (LiT.eTevor 22)



5. usg OsT®SHID USW BB ... . . . . (uT.erevor 40)
VG - 3

BTL &L - UArThenswri - uTydlsrFet

VG - 4
&L (Hewr suemralliisy - GILITgHIhas L (Rew 6T
VG : 5
S B)eVEaEIW UTEVTM] — FhI%H ST6VLD, FBISLD Lo(Hadlwl &TevLD
6'>!_T)[_T)6\) aﬂmmm&a‘r (Course OutCome)
LOTERT6U T &6 euTpailuisd BiL Likigeaflsy ausvevemLo GlLimeu.
FULPSHTIW HHHEWM 2 _6TOTOUTHOTTS LOTeUETLD GlLIm6ui.
Fps T, Glummeflwsy, @edlwisv allllijswrieay GlLmeur.
Liewfls 8o 6y s e & 2 i HLlpsSImest ClLmyeui.
LITL_BT6V&6IT
1. Qainyst Sy (), sDSHI»D Gleuatluf®.
2. NArrhewSwrt - UTySlSreFEsst, SO HTH6T LIFIILISHLD, GlFeiTenesr —
110
3. QurgisEs Hewrssr, wallest] LGS, ClFsaTensr- 106.
4. g10lip BevEEw sursvrmy,
Ul ugllinsid, Smed-21.



Course Code

ENGLISH FOR COMMUNICTION IV

& Title
Class Il YEAR Semester v
K -1 Acquire
Coanitive K — 2 Understand
Level | K= 3Apply
K — 4 Evaluate
K -5 Analyze
The Course aims
« To make the students to live meaningfully
Course « To Familiarize students with various great personkties
Objectives « To understand qualities like freedom
« To know human values like patriotism and universabrotherhood
« Torealize the value of comradeship
UNIT Content No. of Hours
| A Poison Tree : William Blake
King Bruce and the Spider : Eliza Cook
The Character of a Happy Life : Henry Wot
Il Ulysses : Lord Alfred Tennyson
Money Madness : D. H. Lawrence
| wow to thee my Country
I The Ocean : Lord Byron
The Unknown Citizen : W. H. Auden
Night of the Scorpion : Nissim Ezekiel
v The Rising of the Moon : Lady Gregory
The Little Man : John Galsworthy
The Path Finder : Herman Ould
\Y A Tale of two cities h&rlesDicken
Reference Lessons will be edited and compiled.
On completion of the course, students should be tabl
Course CO 1: live meaningfully.
Outcomes

CO 2: know great qualities like leadership.
CO 3: understand qualities like freedom and paadh
CO 4: live as a group in unity

COS5: realize the value of comrades




Mapping of COs with PSOs & POs:

CO/PO PO PSO
1 2 3 4 5 3 4
Co1 S M M M M M M
CO2 S M S M M M M
Co3 S M M M M M M
Cco4 S M S M M M M
CO5 S M M M M M M
Strongly Correlating(S) - 3 marks
Moderately Correlating (M) - 2 marks
Weakly Correlating (W) - 1 mark
No Correlation (N) - 0 mark




Semester

Part Code Title of the course Hours

Per week

Credits

v

[ 19B308 Lab

5 hrs

COMPUTER APPLICATION
IN BUSINESS-CC-VI

Cognitive
Level

K -1 (Acquire/remembe

K-- 2 (Understanding)

K—3 (Apply)

Course
Objectives

The course aims

To acquire the knowledge of computer applicatiotootay business

To understand and apply MS office basic tools

To understand and apply the power point presemt

To acquire and apply the knowledge in excel

V| V|V|V|V

To understand and apply the basic concepts of tally

UNIT

Content

No. of
Hours

Introduction to Computers - Types of Computers

- Characteristics of computers- Five GenerationsComputers-
Anatomy of a Digital Computer- Functions and conmgrus of
Computer-Introduction to Operating System

15

MS office -word-Getting Started with Microsoft Word- Editing
Document- Formatting A Document-Using Editing anmdd?ing
Tools- Changing the Layout of a Document- Insertibgments tg
Word Documents- Working with Tables- Working witlblGmned
Layouts & Section Breaks.

a

15

MS office — powerpoint - Introduction to PowerPoi- Adding
and Formatting Text- Customizing Presentations-Wigrkwith
Shapes and Pictures- Adding Objects and Effectstlining
Proofing and Printing- Delivering Your Presentation

15

v

MS office — excel - Introduction to MS Exc- Worksheets an
Workbooks- Entering Information into MS Excel- Fatting a
Worksheet- Adding Elements to a Workbook- Chartsrniulas
and Calculations- Excel Forms- Tables- Developivjakbook

15

Introduction to tally - Fundamentals of computerized accounti
Computerized accounting VS manual accounting- Aechire
and customization of Tally- Features of tally- Ggofation of

tally- Tally screen and menu.

15




TEXT BOOK

Essential 1. Ananthi Sheshasaayee & Sheshasaayeemputer Applications in
. Business and Managemeht Margham Publication, '3 Edition,
Reading 2014
2. Rajathi, ‘“Tally 9.0".Rajathi Publications 2012
1. Agarwal, “Tally 9", Agarwal Book House,2007.
Recommended 2. K.K Nandhani, fmplementing Tally 9.0,BPB publishers,2009
Reading 3. Pinard,Computer with Excel Acce$2" edition,
Cengage publication,2014
1. www.tutorialspoint.com/word/
Web 2. www.guru99.com/excel-tutorials.html
References 3. https://alison.com/tag/microsoft-word
4. https://www.tallyschool.com/free-tally-course-ordin
COURSE OUTCOME
Upon completion of the course, students will be  Cognitive level
able to:
CO-1 To understand about the usage of computerUmderstanding
business
CO-2 To apply Microsoft office usage in business Apply
CO-3 To apply power point presentation in all bess | Understanding, apply|
events as an attractive tool for easy understandi@gdemonstrate
CO-4 To apply various accounting concepts in efarel | Understanding &
easy and quick calculation for records apply
CO -5 To apply tally for accounting purpose in apply
enterprises

Mapping of Cos with PO & PSO

CcO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
COol| S S M S S S M S S M M S
CcCo2| S S M S M S S S M S S S
CO3| S M S S S M S S S S M M
CO4 | M S M S S M M S S M S S
CO5| M S S M S S S M S S M M
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark




Semester

Part| Code Title of the course Hours
Per week

Credits

\Y

Il 19B411 | RETAIL MANAGEMENT 4
CC-Vii

4

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K -4 (Analyze)

Course
Objectives

The course aims

» Acquire the knowledge in retailing

» Understand the types of retailing

» Recall the factors influencing retail success

» Apply the factors determining retail stores anated rule

» Understand the methods to have relationship wistomer:

UNIT

Content

No. of
Hours

Introduction to Retail Management - Retail Managemer- Need
- Retailing - Retailer Functions - Opportunities Retailing —
Career in Retail — Drivers of Retail in India — Dhies of Retalil
Development — Evolution of Retail formats

12

Business models in reta — Classification- Ownership- Genera
Merchandise Retailers - Non Store Retailers - $es/Retailing +
Concept of life cycle in retail

12

Retail buying process- Factors influencing Buying Decons—
Customer Decision Making Process - Market Segmiemtat
Inventory management & warehousing

12

v

Retail locations- meaning - Types of Retail Locations-
Unplanned Retail Locations - Shopping centers -eOttocation
Opportunities - Location & Retalil Strategy - Le@adnsiderations
- Evaluating Specific Areas for Location - Site @dweristics -
Trade Area Characteristics - Estimating Potenti@éSfor a Store
Site.

U

12

Retail marketing & communication - Retail Marketing Mix -
Retail Communication Mix - Methods of Communicatimgth
Customers - Store Layout - Visual Merchandising

12




1. Dr. Harjit Singh,Retail Managemet, A Global Perspective, Te:
Essential and Cases”, S.Chand & Company Ltd., New Delhi,2014
Reading 2. Swapna PradharRetailing Management:Text and CasesTata
Mc-Graw Hill Publications, 4th Edition, 2013
1. Gibson G Vedamani, (2011)R€tail Managemen
Functional Principles and Practices Jaico Publishing House
New Delhi,2014.
Recommended 2. Gourav GhosaI,R_etaiI Managemerit, Maxford Books Publishing
Reading H(_)use, New Delhi,2011 _ _ _ N
3. Michael Levy, Barton A. Weitz& Ajay PandiRetailing
Managemenit, Tata Mc-Graw Hill Publications, 8th Edition, 201P
4. Dr. L. Natarajan,Retail Managemerit, Margham Publications,
Chennai, 2016
Web https://wva.retaiIstartup.com/res_our‘-for-retaiIers.h;rr
References https://climb.pcc.edu/blog/25-online-resources+ail-entrepreneurs
https://www.smartsheet.com/retail-management-101
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CC1 Know the concepts of retailing & retailing
India Understanding
CG-2 Understand the types of retailing & its functi | Understanding
CG-3 Students are encouraged to do small retail « | Apply
with their own capital
CO-4 Understand the factors determining retail shop
Know the importance of branding, packaging &nderstanding
labeling
CO-5 Evaluate various sales promotion activities

window display, advertisement, offer etc &
could analyze challenges in retailing

Understanding &
analyzing

Apply various technology in retailing busin

Understanding & app

Mapping of Cos with PO & PSO

CcO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
COl| S S M S S S M S S M S S
CO2| S S M S M S S S S S S S
CO3| S M S S M M S S S S M M
CO4 | M S M S S M M S S M S M
CO5| M S S M S S S M S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester Part Code Title of the course Hours Credits
Per week
v [l 19B411 | OPERATION RESEARCH 3 2
A (By Mathematics Department)
AC -V
Semester Part Code Title of the course Hours Credits
Per week
\Y [l 19B412A | ORGANIZATIONAL 4 4
BEHAVIOUR-AC-VI

K -1 (Acquire/remember)

Cognitive | K-- 2 (Understanding)

Level K—3 (Apply)

K —4 (Analyze

The course aims

» To list and define basic organizational behaviangples, and analyz
how these influence behavior in the workplace.

» To analyze individual human behavior in the workglas influenced t
Course personality, values, perceptions, and motivations.

Objectives » To raise the student's awareness of the centrafitprganisationa
behaviour to understand organisational functioning

» To demonstrate an understanding of theories, miesiand concep
applicable to the study of organisations and mamagé

» To bring positive changes in the organization &da effective control
techniques to control resistance of employeeshi®isticcess

UNIT Content No. of

Hours

Introduction to  Organizational BehaviourConcept  of
Organizational Behaviour (OB)- Importance of Orgartional
! Behaviour2- Key Elements of Organizational BehgvRole of 12
Managers in OB- Foundations or Approaches to Orgaioinal
Behavior, Challenges and Opportunities for OB.

Introduction to Personality Definition and Meaning of
n Personality - Determinants of Personality, TheooieRersonality
Personality Traits Influencing OB - Nature and Megn of 12
Emotions - Characteristics of Emotions, , Emotionthe Context
of OB.

Motivation: Definition and Meaning, Theories of Motivation,
m importance of motivation in Organizational Scenario 12
Leadership: Definition and Meaning, Theories of Leadership —

kinds of leadership styles.

Introduction to Organization Culture:Meaning and Nature of
v Organization Culture - Origin of Organization CuétyFunctions 12
of Organization Culture, Types of Culture, Creatirand
Maintaining Organization Culture, Managing Cultubaversity.

Organization Change and Developmeri2efinition and Meaning
v - Need for Change - Strategies to Overcome Resistdtrocess af 12
Change - Meaning and Definition of OD - OD Interirens.




ssential
Reading

. Fred Luthans, Organisational Behaviot, McGraw Hill, 12" Edition,

Aswathapa,Organizational Behaviou’,PHP,17" revised editio

NewDelhi,2016

2010
Stephen P. Robing)rganisational Behavior; PHI Learning / Pearso
Education, 11 edition, 2008.

>

Recommended
Reading

2.

3.

Schermerhorn, Hunt and Osbor@rganisational behavior John
Wiley, 9" Edition, 2008.

Mc Shane & Von Glinov, Organisational Behaviour’ 4" Edition,
Tata Mc Graw Hill, 2007

Udai Pareek, WnderstandingOrganisational Behaviour? 2" Edition,
Oxford Higher Education, 2004.

Web
References

www.bretlsimmons.com
www.positivesharing.com

www.strategicagilityinstitute.com

Upon completion of the course, students will Cognitive level
be able to:

COURSE OUTCOME

CO-1

Define, explain and illustrate a range of
organizational behaviour of individuals and | Understanding
groups

CO-2

Analyze the behaviour of individuals and
groups in terms organizational models & Understand evaluate
theories

CO-3

Identify different motivational theories and
evaluate motivational strategies used in Understanding and
organizational settings evaluate

CO-4

Evaluate and apply appropriateness of vario
leadership styles and conflict management
strategies used in organizations

us

Applying

CO -5

Understand the role of organizational cul&ire

Understanding &

able to analyze how it affects work relationshignalyzing

Mapping of Cos with PO & PSO

CO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
CO1l| S S M S S S M S S M M S
CO2| S S M S M S S S M M S S
CO3| S M S S S M S S M S M S
CO4| M S M S S M S S S M S M
CO5| S S S M S S S M S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester Part Code Title of the course Hours Credits
Per week
\Y, IV |19B5Na | BANKING - NMEC-I 2 2
K -1 (Acquire/remembe
Cognitive | K-- 2 (Understanding
Level K—3 (Apply)
The course aims
» To understand the fundamental concepts of banking
» To acquaint the knowledge of banking function aexknt trend in
Course several products and services a bank might Offer.
Objectives > To describe the difference between a traditionakbanline bank and
credit union.
» To enable to understand internet banking and Mdiaileking
» To understand and apply adced technique
Content No. of
UNIT Hours
Introduction to Banking — Meaning — Kinds of Bankd$unctions 6
| of commercial banks
Operation of Bank accounts — Fixed deposits — $pdeposit
n accounts — Current accounts — Recurring deposibuads — 6
Annuity deposit features and procedures
Negotiable instruments — Meaning — Features — Typegghts of a
m holder — holder in due course — cheques — typebedues — dishonor of 6
cheques
Online banking service — Mobile banking — debitdsar Credit cards + 5
v merits and demerits
NEFT (National Electronic Fund Transfe- RTGS (Real Time
Vv Gross Settlement) — ECS (Electronic Clearing Ses)ice-cheque 6

— ATM — De-mat services




EZZ%?;'aI Santhanam, “Banking Theory Law & Practice Margam
9 Publications, New Delhi, 2012.
1.
r.S.Gurusamy, Banking Theory Law & Practice M/S Tata McGraw
Hill, New Delhi, 2013
Recommen| 2.
ded .N.Maheshwari, “Banking Theory Law & Practicg- Kalyani
Reading Publications, Chennai,2017
3.
. Parameshwaran , S. Natarajariindian Banking”, Sultanchang
&Sons, Newdelhi,2013.
http://www.rbi.org.in
Web http://www.Banknetindia.com
References . - .
http://en.wikipedia.org/wiki/Bank#History
COURSE OUTCOME
Upon completion of the course, students Cognitive level
will be able to:
CO-1 Know the functions of commercial banks Undarding
CGo-2 Understand the typeof accounts an Understanding
deposits
CG-3 Understand the various negotia Demonstrate
instruments
CC-4 Know the facilities provided by the bank li
ATM, debit and credit cards & online Understanding & demonstrate
banking and mobile banking
CO-5 Know and understand NEFT, RTGS anc- | Understanding & app

mat services

Mapping of Cos with PO & PSO

CO

PO

Co1

CO2

COo3

CO4
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Strongly correlating (S) - 3 marks
Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Part

Code

Title of the course

Hours
Per week

Credits

v

v

19B5Nb

HUMAN RESOURCE

2

DEVELOPMENT- NMEC-I

2

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding

K—3 (Apply)

Course
Objectives

The course aims

» To understand the basic concepts of Human Resougoagement

» To describe human resource planning & the facthesting human

resource planning

To understand the methods of recruitment and sefect

>
» To concentrate on the importance of training
>

To understand and express the methods of promatidrreduce labour

turnover

UNIT

Content

No. of
Hours

Human Resource Management (HRM)- meaning - nature
importance of HRM-Role of HR Manager, Characterssti
& Qualities HR Manger.

6

Human Resource Planning- Meaning Importance & KFac¢

affecting Human Resource Planning. Human Resoulaenihg
Process, Concept of Job Analysis, Job Descripfioh,Evaluation
& Job Specification.

Recruitment & Selection- Objectives, Sources ofrugment
Factors affecting recruitment & selection - sel@ttiprocedure

Significances of selection

v

Training & Development — Training Needs & objectydraining
Methods, advantages of training, Development- Cpincef
Management Development - Methods of management
development

Promotion — Criteria — Benefits of effective promot policy,
Transfer — Purpose of transfer - Absenteeism — &audMeasure

- Labour Turnover — separation retirement — disalis




Esse(:jr_]tlal 1. S.S. Khanka, Muman Resource ManagementSulthanChand& Sons
eading New Delhi,2016
1. C.B. Mamoria, Personnel ManagemeitHumalaya publications
house,2016
Recommended 2. J. JayasankarHuman Resource managementMargham
Reading Publications, Chennai,2015
3. K. Aswathappa, Muman Resources and Personnel Magement”,
TMH, New Delhi,2017
Web www.hr.com
References www.hrbartender.com
https://www.shrm.org
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CC1 Understands the role othuman resourc Understandin
manager
CG-2 Frame HR plannir in an organizatic Apply
CO-3 Apply the techniques to recruit right person f| Apply
the right job in right number and at right time
CO-4 Apply various types of training to improve the Understand and apply
efficiency of employees
CO -5 Find best ways to perform to get promotion | Understand and apply
And remain updated

Mapping of Cos with PO & PSO

CcO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
COol| S S M S S S M S S M M S
co2| S S S M M S S S M S S S
CO3| S S S M S S S M S S M S
Cco4| S S M S S M S S S M S M
CO5| M S S M S S S M S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark




Semester

Part| Code Hours

Per week

Title of the course

Credits

v

IV |19SSC

SOFT SKILL COURSE Self study

2

Semester

Part| Code Hours

Per week

Title of the course

Credits

\Y

Il |19B513 | HUMAN RESOURCE 6

MANAGEMENT- CC-VIII

5

Cognitive
Level

K -1 (Acquire/remembe

K-- 2 (Undertdanding

K—3 (Apply)

K —5- (Evaluate)

Course
Objectives

The course aims

» To understand the concepts of HRM

» To understand the factors relating to HRM and tintiree of HR

planning

» To understand the way to attend interview and seleproces:

» To understand the various types of training whiaprioves
performance

» Understand the rules relating to promo and terminatio

UNIT

Content

No. of
Hours

Introduction to HRM: definition and concept — features|—

objectives — functions - scope and development ofmdn
resources management - Importance of HRM - humaauree
practices - HRM and Personnel management: Intramtuct
concept of personnel management - personnel marggeim
India - function of labor welfare officer - diffemee between
personnel management and human resource management

18

Human Resource Plannin — concept of human resource

planning (HRP) - factors in HRP - process of HRFbb analysis
and design: Job analysis - Job description - Wgiten Job
description - Job specification - Job design

18

Recruitment — Introduction, concept of recruitment — factors

affecting recruitment, sources of recruitment — dgp of
recruitment - selection: Introduction - concept sélection -
process of selection - Tests — Interview — Typesloterview —
Process of conducting interview — checking of refiees — Final
selection.

18

v

Training — concept and significance of training — Trainiregeds —
Training methods — types of training Performangpraisal:
Introduction - concept of performance appraisalpurpose of
performance appraisal process - methods of perficenappraisal

18

Promotion - Transfer and terminatio~ promotions policy,-
Internal promotional system — Seniority Vs MeritBenefits of
effective promotion policy — Transfer —objectivesdatypes of
transfer — employee termination — Dismissal.

18




1. S.S. Khanka,Human resources Manageme’, S. Chand & Co

Essential Ltd. New Delhi, 2013
Reading 2. Micheal V.PHuman Resource Management & Human
Relations,Himalaya Publication, 2017
1.
. Aswathappa, Human Resources and Personnel Managenie
TMH, New Delhi,2017Revised edition
2.
ravin Durai,'Human Resource Management’Pearson Educatio
New Delhi, 2018
Recommend 3.
ed Reading .B. Gupta, Human Resource ManagemehtSultan Chand & Co.
New Delhi, 2013
4,
.M Prasad,Human Resource Managemeh8ultan & Sons,2018
5.
.S.P. Rao, Muman Resource Managemeht Excel Books, New
Delhi, 2012
www.hr.com
\Iéveefte)rences www.hrbartender.com
https://www.shrm.org
COURSE OUTCOME
Upon completion of the course, Cognitive level
students will be able to:
CC1 Understand the re of HR manage Understanding
CG-2 Understand and apply man pov
planning and its methods even in virtuglUnderstand & evaluate
settings
CG-3 Identify the sources of recruitment a
selection process in virtual settings too| Understand and apply
co4 Know and evaluate the selection dur
interview and apply in virtual settings | Understanding & apply
Find the appropriate method of train,
CO -5 rules relating to transfer, promotion, Understanding & evaluate

dismissal etc in order to maximize the
contribution of employees

Mapping of Cos with PO & PSO

CO

PO PSO

Co1

CO2

COo3

CO4

ZIZnnlnk-

CO5
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Strongly correlating (S) - 3 marks
Moderately correlating (M) - 2 marks



Weakly correlating (W) - 1 mark

Semester Part Code Title of the course Hours Credits
Per week
Vv Il |19B514 | PRODUCTION AND 6 5
OPERATION MANAGEMENT-
CC-IX
K -1 (Acquire/remember)
Cognitive | K-- 2 (Understanding)
Level K—3 (Apply)
K -4 (Analyze
K —5— (Evaluate
The course aims
» To understand the production system and factoesuhgting plant
Course location and layout
Objectives » To acquire knowledge relating to work measurement
» To understand the techniques relating to inverteaypagement
» To remember the importance of quality control indarction plan
» To understand the requirement of waste management
Content No. of
UNIT Hours

Production managemen — meanin(- nature and significance
production management — production system — typagemation
and its impact plant location — factors determining plant 18
location — location models plant layout — principles and types ¢
plant layout

=1

Productivity developmen — meaning — productivity techniques|—
work study — method study — time study — typesroétstudy — 18
motion study - work measurement — work samplindantp
maintenance — importance and types of plant maamiean

Inventory management ard control — meaning — importance —
types of inventory - techniques of inventory cohtranaterials 18
requirement planning — vendor selection - maximommimum
and reorder point — JIT - ABC analysis — VED aniglys

Production planning and control — meaning — production contrpl
techniques — routing — scheduling — dispatchinga€ding —

v importance of production controlguality control — meaning — 18
objectives — quality audit — techniques for quailiyprovement —
TQM — principles and ideas
Waste managemer — meaning- methods to minimize wasta—

v impact of wastage — recycling — reuse — reclamatfomaste — 18

responsibility of industries, government and public




Essential
Reading

Aswathappa BhatProduction and OperatiorManagemen”
Himalaya Publishing House2edition, New Delhi, 2015
R.PanneerselvanPtoduction and Operation ManagemenhPHI, 3¢
edition, New Delhi,2014

Recommen
ded
Reading

.K. Datta,'Materials Management Procedures Text And caseRHI,
New Delhi, 2012

Kanishka Bedi,” Production and Operation Managemeht Oxford
University Press, 2012

.B. Khanna,”Production and operations manageménPHI learning
private Ltd., Delhi, 2012vww.phindia.com

.Panneerselvam, Production and Operations Managemént PHI
learning Private Limited, 2011

rof. K. Shridhra Bhat, Sowmya R. RaoProduction & Material
Managemenit, Himalaya Publishing House, New Delhi 2013

Web
References

https://www.wisdomjobs.com/e-university/productiand-operations-

management-tutorial-295/production-system-9436.html

http://www.yourarticlelibrary.com/industries/plalatyout/top-10-factors-

affecting-plant-location-explained/34618

http://www.iibmindialms.com/library/operation-maregent/production-

management/work-measurement-methods/

http://leanmanufacturingtools.org/just-in-timefpiteduction/

https://www.toolshero.com/quality-management/taiafdity-management-

tgm/

https://www.cleanaway.com.au/for-industry/manufaicimy/

COURSE OUTCOME

Upon completion of the course, students Cognitive level

will be able to:

CO-1

Analyze the place to start business.

Understand & evaluate the factors Understanding & evaluate

determine the plant location

CO-2

Understand the various terms like time

study,

normal time, standard time and capacity
planning

motion study, method study, Understanding and applying

CO-3

Prepare aggregate planning and weekly &
monthly planning Apply

CO-4

Identify the various types of plant

maintenance and the importance of JIT gJnderstanding

sigma

CO -5

Understand the importance of inventory Understanding and evaluate

control, EOQ, ABC analysis & evaluation




Mapping of Cos with PO & PSO
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Strongly correlating (S
Moderately correlating (M) - 2 marks

- 3 marks

~—

Weakly carelating (W - 1 mark)

Semester

Hours
Per week

Part Code Title of the course

Credits

\Y

Il |19B515 | MANAGEMENT 6

ACCOUNTING- CC-X

5

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K -4 (Analyze)

Course
Objectives

The course aims

» To apply managerial accounting and its objectivesa
demonstrates a clear understanding of ethical ressipidities.

i way that

>
tools through the preparations of estimates.

To Apply and analyze different types of activitysed on manageme

nt

>
managerial decisions.

To Analyse cost-volume-profit techniques to detexmoptimal

>
and benefits.

To Prepare analyses of various special decisiaiisguelevant costing

» To work out various budgets

UNIT

Content

No. of
Hours

Introduction & financial statements-Management accounting
Meaning & Definition — Nature — Scope — Objectived/erits &
Demerits — Functions of management accountant -an€ial
statement analysis — Comparative statements — Comsize
statements — Trend analysis.

18

Ratio analysis and working capita-Ratio analysis — Meaning of
Ratio & Ratio analysis —Classification of ratio&iquidity ratio —
Solvency ratio — Activity ratio — Profitability rat — Importance
and limitations of ratio analysis — Working capital Types —
Factors determining working capital — Estimate ofking capital
requirements.

18

Fund flow statement & cash flow statement
Fund flow statements — Uses of fund flow analys@onstruction
of fund flow statement — Cash flow analysis as p& 3—
Distinction between fund flows and cash flows — &auction of
Cash flow statement

18

v

Marginal costing-Marginal Costing — Cost volume profit (CV
analysis — Break even analysis — Break even anfit maume




charts— contribution of sales rati- Margin of safety- Angle of
incidence — consideration of limiting factor (kector)

Budget and budgetary control and standard costing

<

Vv Budget and budgetary control — Sales budget, ptamubudget, 18
Cash budget, Master budgets and flexible budgeStandard
costing & variance analysis — Material and labaaniance only.
Theory Problem
40 60
EZZ%?:}';I 1. S.N. MaheshwariFinancial & Management Accounting,
Sultan Chand & Sons,2014
1. R.S.N. Pillai & Bhagavathi,Management Accounting
Sultan Chand & sons, New Delhi, 2013
Recommended 2. Dr. Ramachandran & SrinivasatManagement Accounting,
Reading S.Chand & co, New Delhi, 2014
3. R.K.Sharma & Joshi. K. GuptdManagement Accounting -+
Principles & Practices”,Kalyani publications, 2013
Web http://www.account!nqcoach.C(
References http://WWW.a_lccou_ntlnqtodav_.com '
http://www.financialaccountingfoundation.com
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CO-1 Understand objectives, apply management
Accounting ideas and practice in making Understanding and
decision making apply
CO-2 Applying skills in preparing Financial
statements and Ratio analysis Apply & analize
CO-3 Understand about the preparation of Funds
Flow Statements Understanding & apply
CO-4 Understand about the preparation of Funds | Understanding and appl
Flow Statements
CO-5 Know the difference between absorpt

costing and marginal costing Understand & Apply

Mapping of Cos with PO & PSO

CO
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Strongly correlating (S)

- 3 marks

Moderately correlating (M) - 2 marks

Weakly correlating (W)

-1 mark



Semester Part Code Title of the course Hours Credits
Per week

\Y, [l {19B516 | INTERNATIONAL BUSINESS- S 4
CC-XI

K -1 (Acquire/remember)

Cognitive | K-- 2 (Understanding)

Level K—3 (Apply)

K -4 (Analyze

The course aims

» To explain regional economic integration and ecaicand political
Course integration.

Objectives To elucidate the main institutions that shape thba) marketplace.

>

» To enlighten businesses expansion abroad.

» To ascertain the key legal issues related to beseseoperating in othe
countries.

» To analyse international markets and strategies

Content No. of
UNIT Hours

Introduction to international business -International Busines-
Objectives - Modes of International Business - Eip& Imports
- Licensing - Franchising - Management Contradisint Ventures
[ - Turnkey Projects - Wholly - owned SubsidiariesStrategic 15
Alliances - Mergers & Acquisitions - Contract Maaafuring -
Why to Go for International Business? - Globaliaati -
Advantages - Implications - Impact

International business environment

International Business Environment - Internatiorolitical
n Environment - Political System - Political Risk edal System + 15
International Economic Environment - Economic Depahent -
Economic Systems - Key Economic Parameters - GAWITO

Regional economic integration

Regional Economic Integration - Levels of Economiggration -
m NAFTA — EU - ASEAN - SAARC - Objectives - Princgd - 15
Potential Areas of Cooperation - Problems - Rollndfa - BRICS
- Objectives - Focus of BRICS - Target SectorsHBICS Trade

International monetary system

FDI - Types of FDI - Growth of FDI - FDI Destinatie - FDI
v Sources - Methods for making FDI - Why Organizagigio for 15
FDI? - FDI & Host Nation - FDI & Home Nation - IMFWorld
Bank - IFC - IDA

International strategy & marketing

International Strategy - Strategy of InternatiorBlisiness -
Organization Strategy of International Businessnterdnational 15
Marketing - Market Analysis - Environmental Analysi-
International Product Policies & Decisions - Inttional Market
Selection Process - International HRM -benefits




1. V.K.Bhalla, “International Busines”, S.Chand & Company P Lt

Essential 2014
Reading 2. Dr.S.Sankaran,Ihternational Business & Environment”,
Margham Publications, 2014.
1. K. Aswathappa, Ihternational Business”, Tata Mcgraw Hill
Education P Ltd, New Delhi, 2015
2. Francis Cherunilam,lfiternational Business Environment”,
Recommended McGraw Hill Publications, 2014.
Reading 3. JeyarathinamJhternational Busines$,HPH,2016
4. P. Subba Raolnternational Business Text and Case#limalaya
Publishing House, New Delhi, 2013
https://managementhelp.
\F/Qveeerences www.tutorz_u.ne_t _
http://www.icmrindia.org
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CC1 Understand the term international trade, ider
the mode to enter into global and its limitationd&Jnderstanding
CQo-2 Understan the international busine
environment and system Understanding & apply
CG3 Understand the economic integration i understandin
related bodies
CO-4 Recognize FDI & IMF Understanding
CO -5 Analyze international market and strategies | Analyze and apply

with international HRM

Mapping of Cos with PO & PSO
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Strongly correlating (S) - 3 marks
Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark




Semester

Part Code Hours

Per week

Title of the course

Credits

\Y

[l {19B517a | ADVERTISING AND SALES S

PROMOTION - EC-I

4

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K--5 - (Evaluate

Course
Objectives

The course aims

» To understand the importance of advertising andgs®

» To understand the effectiveness of advertising mix

» To acquire the knowledge regarding the advertiagencies and

ethics

» To understand the sales promotional techni

» To know the effectiveness of personal selling ainelcd selling

UNIT

Content

No. of
Hours

Introduction to advertisement and Salesmanship
Advertising — meaning - Advertising an element adrikkting Mix
- Objectives of Advertisement - Advertising and eésahanship +
Role and Importance — Planning for Advertisements
- Communication process in advertising

15

Advertising mix-meaning- Advertisement Copy - Advertisement

types - Advertisement appeal - Advertising mix -vadising
Budget and relevant decisions - Measuring the tffemess of
advertising mix

15

Advertising agencie-Advertising agencies and their role - Type

of advertising agencies - Managing advertisemeanag ethics in
advertising

15

v

Sales promotionSales promotion meaning - Objectives of Sales

promotion - Advantages of Sales promotion - Salemmption
tools and their effectiveness - Measuring the ¢ffeness of
promotions

15

Personal selling

Personal selling — meaning — characteristics - thand demerit
— Direct marketing — meaning — elements — meritslamitations -
Publicity and Public relations

\"2)

15




TEXT BOOK

Essential 1. Mukesh SrehanAdvertising & Sales ManagemehV.K Global
Reading publications, 2016
2. P. Saravanavel Advertising and Sales Promotidn,
Second Edition, Margham Publications,2011
1. Charles J Dirkson, Advertising Principles and Problems and
Cases, 2010
Recommended 2. Mahendra Mohan,Advertising Management Concepts and
Reading 3. Cases, (TMH) BBA, 2014
4. M Ramasamy, Marketing Salesmanship and Advertisifig,
Sterling Publications, 2012
5. J C Sinha, Principles of Marketing and SalesmanshHip R. Chand
and company, 2013
Web https://www.ama.org/academics _ N
References https://managementhelp.org/marketing/advertising
https://libguides.utk.edu/advertising
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CO-1 Understand and apply the concepts relating td&Jnderstand & apply
advertisement
CO-2 Measure the effectiveness of advertising mix ndeaustanding
CG-3 Apply ethics in advertisir Apply
CC4 Apply various sales promotional technique: | Understand & app
sales
CO-5 Understand and evaluate the selling met Understand & evalua

Mapping of Cos with PO & PSO

CcO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
COl| S S M S S S M S S M M S
CcCo2| S S M S M S S S M S S S
CO3| S M S S S M M S M S M M
CoO4| S S M S S M M S S M S M
CO5| M S S M S S S M S S M S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Part Code Title of the course Hours Credits
Per week

\Y

Il |19B517b | TOTAL QUALITY 5 4
MANAGEMENT - EC-I

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K-4 - (Analyze

Course
Objectives

The course aims

» To overview of quality and TQM and the salaienttciitions
of Quality Gurus like Deming, Juran and Crosby.

» To understand the concepts of TQM and practiae @ustomer Focus,
Employée Focus and théier involvement, continoysavement and
Supplier Management

» To apply various mathematical techniques to prbeequality

To understand the methods to maintain quality lib@iness activities

Y|V

To impart detailed exposure to students on varijuadity systems like
ISO and its standards

UNIT

Content No. of
Hours

Introduction- Definition of quality — Dimensions of quality
Quality planning — Quality costs — Analystechniques fo
guality costs — Basic concepts of total quality agement — 15
TQM chart — Quality council — Quality statementstratgic
planning — Deming philosophy - Barriers to TQM
implementation.

TQM principles

Customer satisfaction — Customer perception of ityat
Customer complaints — Service quality —Customeent&in —
Employee involvement — Continuous process improveme- 15
Juran trilogy — PDSA cycle — 5S - Kaizen Supplier
partnership — Partnering — Sourcing — SupplieeciEn —
Supplier rating — Relationship development — Penfoice
measures

Statistical Process Control (SPE

The seven tools of quality — Statistical fundamistaMeasures
of central tendency and dispersion — Population sentple — 15
Normal curve — Control charts for variables andilaites —
Process capability — Concept of six sigma — Newesev
management tools.

v

TQM Tools-Benchmarking — Reasons to benchmark -
—Benchmarking process — Quality Function Deployr{@RD) —
House of quality — QFD process — Benefits — TotaldBctive 15
Maintenance (TPM) — Concept — Improvement needs AME
Stages of FMEA-TQM chart

Quiality systems
Need for ISO 9000 and other quality systems — 19002000 15
Quality system — Elements — Implementation of dquaystem —




Documentation — Quality auditing — ISO 14000 —Concept —
Requirements and benefits.

1. Besterfiled, D.H. Total Quality Managemerit
Pearson Education, Inc. 2011.
Essential 2. Suganthi L Anand;Total Quality ManagemeritPHI
Reading Learning Pvt Ltd.,2014
3. Zeiri., “Total Quality Management for Engineefs Wood
Head Publishers, 2014
1. Evans, J. R., and Lidsay, W.MTHe Management and Control of

Recommended 2.

Quality”, 5th Edition, South-Western (Thomson Learning},20
Narayana V. and Sreenivasan, N.Ruality Management

Reading Concepts and TasksNew Age International, 2015
3. Senthil Arasau B Praven PaulTdtal Quality Management”,
Sciketch publication, 2014
Web www.evans.swlearning.com
References www.cengage.com/international
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CO-1 Understand the concepts of TQM Understanding
CO-2 Measure the performance of himself in all saskApply
CO-3 Apply various methods of quality maintenancénalyze & Apply
CO-4 Use various tools to enhance quality in Apply
management
CO -5 Strive for getting quality certification Appl

Mapping of Cos with PO & PSO

CcO PO PSO

1 2 3 4 5 6 1 2 3 4 5 6
COl| S S M S S S S S S M S M
CO2| S S S S M S S S M S S S
CO3| S M S S S M S S S M S M
Co4| M S S S M M S S S S M S
CO5| S S S M S S S M S S S S
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark




Semester

Code Hours

Per wee

Part Title of the course

Kk

Credits

\Y

IV |19B5N2a 2

ENTREPRENEURSHIP
DEVELOPMENT - NMEC-II

2

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K--4 - (Analyze

Course
Objectives

The course aims

>

To understand basic concepts in the area of eetmeprship

>
economic development.

To recognize the role and importance of entrepnesmgo for

To acquire knowledge to prepare projects

To understand the legal rules relating to starin®ss

>
>
>

To become aware of challenges in starting and seiimimarket:

UNIT

Content

No. of
Hours

Basics of Entrepreneurshij-Definition of entrepreneurshiy

historical background, entrepreneurial qualities| tife examples

of successful entrepreneurs and their backgraypés of
entrepreneurs.

D

D

Entrepreneurial Motivation -Entrepreneurs Vs Intrapreneurs
Entrepreneurial Motivation, David McClelland's amlement
motivation model, Barriers to entrepreneurship tgyaent.

Project Preparation-Project Identification - Business plan and

components of business plan, Feasibility studiesMarket,
Economic, financial, Political - project report pegation.

v

Indian Environment-Indian Environment for Entrepreneursh
key regulations and legal aspects, MSMED Act and
implications, definition of MSMES, schemes of thanbtry of
MSME, Industrial Estates

Social entrepreneurshii-Role and need for entrepreneurs
development, EDP cell, role of sustainability anastainable
development for SMEs, Challenges for entreprenears

prospects through e Marketing.




1. Robert D Hisrich, Michael P Peters, Dean A
Essential Shapherd “ Entrepreneurshif, latest edition, The McGraw -Hill
Reading Company,2015
2. Dr TN Chhabra, Entrepreneurship Developmeht
Sun India Publications, New Delhi,2014.
1. Dr CN Prasad, Small and Medium Enterprises in Global
Recommended Perspective, l_\lew century qulications, New Delhi,2017
Reading 2. Vasant Desal,_En_trepreneurlal development and managemen
Himalaya Publishing House,2014
3. Maddhurima Lall, Shikah SahaiEhtrepreneurshig ,
Excel Books, 2017 Revised publication
WWW.Mmsme.gov.i
Web WWW.dcmesm(_e.gov.in .
References Www.msmetraining.gov.in
WWW.NSIC.CO0.in
www.niesbud.nic.in
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CO-1 Understand & Gain entrepreneur’ qualities Ustdanding
CO-2 Face challenges in job or business Understgndi
CG-3 Apply his knowledge in preparing and anal' | Understand ar apply
the worth of project
CGC-4 Apply legal rules relating to busine Apply
CO-5 Face risks in busine Analyze and app
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COl| S S M S S S M S S M M S
CO2| S S M S M S S S M S S S
COo3| S M S M S M M S M S M M
CoO4| S S M S S M S M S M S S
CO5| M S S M S S S M S S M W
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester Part Code Title of the course Hours Credits
Per week

Vv IV |19B5N2b | ORGANIZATIONAL
BEHAVIOUR AND 2 2
PSYCHOLOGY - NMEC-II

K -1 (Acquire/remember)

Cognitive | K-- 2 (Understanding)

Level K—3 (Apply)

K-5 - (Analyze)

The course aims

» To list and define basic organizational behaviangples, and analyz
Course how these influence behavior in the workplace.

Objectives » To analyze individual human behavior in the workplas influenced t
personality, values, perceptions, and motivations.

» To analyze individual human behavior in the workplas influenced t
personality, values, perceptions, and motivations.

» To raise the student's awareness of the centrafitprganisationa
behaviour to understanding organisational functigni

» To demonstrate an understanding of theories, plegiand concepts
applicable to the study of organisations and mamage

Content No. of
UNIT Hours

Introduction to Organizational BehaviourConcept of
Organizational Behaviour (OB)- Importance of Orgational
! Behaviour2- Key Elements of Organizational Behaviole of 6
Managers in OB- Foundations or Approaches to Omrgdional
Behavior, Challenges and Opportunities for OB.

Introduction to Personality Definition and Meaning of
n Personality - Determinants of Personality, TheooieBersonality
Personality Traits Influencing OB - Nature and Megn of 6
Emotions - Characteristics of Emotions, , Emotionthe Context
of OB.

Motivation: Definition and Meaning, Theories of Motivation,
m importance of motivation in Organizational Scenario
Leadership: Definition and Meaning, Theories of Leadership —
kinds of leadership styles.

Introduction to Organization Culture:Meaning and Nature of
v Organization Culture - Origin of Organization CuétyFunctions
of Organization Culture, Types of Culture, Creatirand
Maintaining Organization Culture, Managing Cultutatersity.

Stress management meaning-types of stress — reaction to stress
\ methods to overcome stress — Freudian concept oid mi
structure of mind - conscious mind - unconsciousidi sub-
conscious mind — id, ego & super ego




1. Fred Luthans, Organisational Behaviot, McGraw Hill, 11" Edition,
Essential 2011
Reading 2. Stephen P. RobinsOrganisational Behavior;, PHI Learning / Pearson
Education, 18 edition, 2016 Revised
1. Schermerhorn, Hunt and OsbornQrganisational behavicl, John
Wiley, 9" Edition, 2013.
2. Mc Shane & Von Glinov, Organisational Behaviour’ 4" Edition,
Recommended Tata Mc Graw Hill, 2012.
Reading 3. Udai Pareek, Understanding Organisational Behavioti; 2" Edition,
Oxford Higher Education, 2013.
4. Robins Judge MilletOrganizational Behaviout,Pearson publication,
7" edition, 2013
Web www.bretlsimmons.com
References www.positivesharing.com
www. strategicagilityinstitute.com
COURSE OUTCOME
Upon completion of the course, students will Cogpnitive level
be able to:
CO-1 Understand the importance of organizational| Understanding
behavior and apply it for better performance
CO-2 Apply and analyzes various personality in Apply & analyzes
organization and act according to
CO-3 Engage on self motivation and improve their| Apply
leadership qualities
CO-4 Adapt various organizational culture for their| Understanding & Apply
survival
CO -5 Control stress by following various technigiueg Analyze and apply
to contribute more to organization
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COl| S M S S S S M S S M S S
CO2| S S M S M S S S M S M S
CO3| S S S M S S M S S S M M
CO4| S M S S S M S M S M S S
CO5| M S S M S S S M S S M M
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Code Hours

Per wee

Part Title of the course

Kk

Credits

VI

[ 198619 TAXATION FOR MANAGERS 6

ccC-Xil

5

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

Course
Objectives

The course aims

>
Act,1961.

To understand the basic concepts and definitionguthe Income Ta

>
taxation.

To update the students with latest developmenth® s$ubject of

heads of Income of Income Tax Act, 1961.

To acquire knowledge about Computation of Incomdeundifferent

To acquire knowledge about the submission of Incdrag Return,

Advance Tax, Tax deducted at Source, Tax Colledhiothorities.

To understand the concept and rules relating to GST

UNIT

Content

No. of
Hours

Basic concepts Income, person, Assessee, Assessment
previous year, gross total income, total incomdgutation of
taxable income - rebate, marginal relief - Residérstatus of all

persons, and its effect on tax incidence - Exemptedme under

section 10 (in relation to individuals).

year,

18

Income from salary - Salaries, - Basis of charge - Allowanc
Provident Fund- gratuity, Pension, Leave enhancéniaduction
of Gross Salary u/s 16, (excluding perks)

18

Income from house property and income from business
Income from house property - basis of charge —rdetation of
annual value - Deduction u/s 24 (Basic Simple Rnwisl only)
Profits and gains of business or profession,- baisharge —
methods of accounting - deductions (Excluding Pysife).

18

v

Capital gain and income from other sources

Capital gain: basis of charge — short and long teapital gains +

computation — indexed cost of acquisition and improent —

exemptions (Simple problems only). Income from oth@urces -+

(Theory concept only).

18

Goods and services tax

Goods & Service tax — concepts and general priesjpDual
nature, Charge of GST and taxable goods & servi¢ahjation,
Payment of GST and filing of returns.

18




<

1. V. S. Datey, Indirect Tax Law and practick Taxmann
Publications Pvt. Ltd., New Delhi, Unit 5,2017
_ 2. Vinodh Singhania and Dr. Monica Singhangtridents guide td
ESS%'?“E" income taX, Taxmann Publications. (New Assessment Year).if(
eading 1 to Unit 4), 2017 -Revised edition
3. Vineeth SodhaniJhdirect Taxes & GST, sodhani.com,
Chennai, December.2018 Revised edition
1. T.S.Reddy &Y. Hari Prasad Reddyntome Tax Law
Recommended and Practice$ Margham Publication; Chennai,2017
Reading 2. Dr. Vinod K. Singhania,Element of Service Tax” Taxmann
Publications Pvt. Ltd., Delhi.,2017
www.taxmann.com
Web www.india.gov.in/official-website-income-tax-depauent
References https://cleartax.in
www.incometaxindia.gov.in
COURSE OUTCOME
Upon completion of the course, students will Cogpnitive level
be able to:
CO-1 Understand & apply the basic concepts of | Understanding and appl
taxation especially individual income
CO-2 Calculate the tax and deductions under incomApply
from salary on self
CO-3 Prepare tax sheets for income from house | Apply
property by applying rules
CO-4 Understand and calculate income from other| Apply
sources of income
CO -5 Apply the gained knowledge in submitting GSARpply
returns
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COol| S S S M S S S S S M S S
co2| S S M S M S S M S S M S
COo3| S M S M S S M S S S M M
CO4| M S M S S M S S M S S S
CO5| S S S M S S S M S S M W
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Part Code Hours

Per wee

Title of the course

Kk

Credits

VI

198620 FINANCIAL MANAGEMENT 6

cc-Xiu

5

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K -4 (Analyze)

Course
Objectives

The course aims

To understand the concepts and maximizing profit

To acquire knowledge on cost of capital and finahleiverages

>
>
>

equity

To understand the effectiveness of capital strectspecially trading o

=}

» To acquire the efficiency in preparing capital beisg

» To analyze the factors affecting financial |

UNIT

Content

No. of
Hours

Nature of financial managemen — meaning and scope of finan
— financial management and its function — role wofamcial
manager - Maximization of profit — wealth maximipat —
importance of financial management — organizatibrirancial
department.

18

Cost of capita — concept — importance and types of cost of ch
— measurement of cost of capital — weighted averems of
capital — leverages - operating and financial lages

pita

Capital structure — meaning, factors affecting capital structur
capital gearing, high and low gearing, significanoganing of
trading on equity, limitations on the policy ofdiag of equity.

18

v

Capital budgeting — nature of capital expenditure, concept
capital budgeting, capital budgeting procedures ethods of
ranking investment proposals- payback method- metan
investment method — net present value

of

18

Financial planning and forecasting. Concept — characteristi
and factor affecting financial planning — necessity limitations

CS

— cash forecasting.

18

Theory

Problem

40

60




Text Book

Essential 1.
Reading .M.Pandey, Financial Management Vikas Publishing House
New Delhi, 2002
1.
.Y. Khan, P.K.Jain, Financial Management, Tata McGraw Hill
Education, ¥ edition, New Delhi, 2016
2.
Eecgmmended uchal, ‘Financial Management, Chatyana Publishing hous
cading Allahabad, 1993
3.

rasanna ChandraFinancial Management Theory and Practi¢e
9" edition, Tata McGraw Hill, 2017

https://www.youtube.com/watch?v=mX9nd0eQ-6g

https://www.youtube.com/watch?v=Hysmalny2Hg

Web https://www.youtube.com/watch?v=ZdIWYUQeOiY
References
https://www.udemy.com/financial-management-in-tamil/
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CO-1 Apply the techniques to maximize profit in Understanding and appl
business
CO-2 Apply the concepts of cost of capital Apply
CO-3 Understand the factors affecting cost of Apply
structure
CO-4 Prepare capital budgets by analyzing various Analyze & Apply
factors
CO -5 Understand and analyze the factors affection Apply
financial plans
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COl| S S S M S S M S S M S S
CO2| M S M S M S S M M S M S
COo3| S M S M M S M S S S M M
Co4| S S M S S M S S S M S S
CO5| M S S M S S S M S S M M
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark

<



Semester

Code Hours

Per week

Part Title of the course

Credits

VI

198620 ENTREPRENEURIAL S

DEVELOPMENT CC-XIV

4

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K -5 (Evaluate

Course
Objectives

The course aims

» To understand basic concepts in the area of eetmeprship

» To recognize the role and importance of entrepnestgo for economic

development.

» To develop personal creativity and entrepreneurightive

» To be aware of the stages of the entrepreneuriate® and the
resources needed for the successful developmenewirepreneurial

ventures

» To know the role of government and the machineay tenders suppor
in terms of policies, assistances etc. for creasastenance and growt

of the enterprises

=)

UNIT

Content

No. of
Hours

Basics of Entrepreneurship

Definition  of  entrepreneurship, historical  backgndu
entrepreneurial qualities, real life examples ofccassful
entrepreneurs and their background, types of emneprs,
comparison of entrepreneurs and managers.

15

Entrepreneurial Motivation

Entrepreneurs Vs Intrapreneurs - Entrepreneurialtiidtion,
David McClelland's achievement motivation model,rrigas to
entrepreneurship development — EDP needs and Phdssefity
and problems.

15

Project Preparation
Project Identification - Business plan and compdsi@h business
plan, environment scanning, market survey, feasibgtudies —
Market, Economic, financial, Political - projecpat preparation.

15

v

Indian Environment

Indian Environment for Entrepreneurship: key retals and
legal aspects, MSMED Act and its implications, d#ion of
MSMEs, schemes of the Ministry of MSME, NationalilSk
development Mission, Credit Guarantee Fund, PMEGP

15

Social entrepreneurship

Social entrepreneurship - role and need for ergregurship
development, EDP cell, role of sustainability anastainable
development for SMEs, Challenges for entreprenears
prospects through e Marketing.

15




<

1. Dr. S.S. KhankaEntrepreneurial Developmer’,S.Chand,201
_ 2. Robert D Hisrich, Michael P Peters, Dean A Shapherd
Essential “ Entrepreneurship , latest edition, The McGraw -Hill Company
Reading 3. Dr TN Chhabra, Entrepreneurship Developmeht Sun India
Publications, New Delhi,2017 Revised edition
1. Dr CN Prasad, Small and Medium Enterprises in Global
Perspective, New century Publications, New Delhi, 2013
Recommended 2. Vasant Desai, Entrepreneurial development and managemént
Reading Himalaya Publishing House,2013
3. Maddhurima Lall, Shikah SahaiEhtrepreneurshipi, Excel Books
Revised edition
WWW.msme.gov.in
Web Www.dcmesm(_e.gov.in .
www.msmetraining.gov.in
References WWW.NSIC.Co.in
www.niesbud.nic.in
COURSE OUTCOME
Upon completion of the course, students will Cogpnitive level
be able to:
CO-1 Understand the basic development of
entrepreneurship as a profession Understanding
CO-2 Understand various business models Understand evaluate
Barriers to entrepreneurs (especially women
entrepreneurs)
CO-3 Write a business plan describing a new busines
venture Understanding and appl
CO-4 Know marketing strategies for small business &
monitor the performance of a new firm Understand & applying
CO -5 Understand how to prepare project for a
business and appraisal of it Understand and evaluate
Know the social responsibility of entrepreneurs derstanding
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COl| S S S M S S M S S M S S
CO2| M S M S M S S M M S M S
CO3| S M S M M S M S S S M M
Co4| S S M S S M S S M M S S
CO5| M S S M S S S M S S M M
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Part Code Hours

Per week

Title of the course

Credits

VI

198621 STRATEGIC MANAGEMENT 5

CC-XV

5

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K-- 4 (Analyze)

K -5 (Evaluatg

Course
Objectives

The course aims

» To learn about the strategies and strategic managenn an

international business scenario.

» To become aware of various environment analysletiw the position

of business or individual stands

» To acquire knowledge on various alternative stiagetp implement for

SUCCEeSS

» To learn how to frame and implement the selectedegy

» To know the various evaluation techniques for betent

UNIT

Content

No. of
Hours

Strategic management — an introduction

Definition of strategic management — meaning — uest of
strategy - elements in strategic management — mufdsirategic
management process — the concept of strategy enyisiission,
objectives — features — importance and limitatidnstrategic
management

15

Business environment analysis

Environment scanning — macro factors - SWOT anslysBCG
analysis — GE nine cell matrix — Industry analysispportunity
matrix—Generic Strategies — value chain analysis

15

Strategic alternatives — Diversification — meaning — types|—

merger and acquisition - liquidation strategy —esgy — take over
— joint venture — divestment — dis-investment —nawound
strategy — modernization — modification - meritsl @emerits -

15

v

-

Formulation and Implementation of strategy — approaches i
strategic decision making — strategy implementatmncess—
resource allocation — methods of resource allooatisocial audi
— Role of strategist in formulating and implemegtistrategy —
barriers in implementation

15

Strategic evaluation and control- Nature and importance of
strategic evaluation — participants in strategialeation - strategi¢
evaluation & control — Premise control - Impleméiata control -
Strategic Surveillance and special alert controlprecess -
evaluation techniques for strategic contralase study

15




1. Kazmi Azar,“Business Policy and Strategic Managem”, Taa
Essential McGraw Hill Publications. 2017.
Reading 2. Dr. S. Sankaran,Strategic management’Margham Publicationg
2013.
1. Thomas Wheelen J, Hunger David & Rangarajan Kri§trategic
Management And Business PolityPearson Education, 2012.
Recommended 2. Aswathappa, fhternational Business stratedy Tata McGraw Hill,
Reading New Delhi, 2004
3. L.M.Prasad, Business Policy and Strategic Managem&nSultan
chand and sons, 2016.
https://managementhelp.org
www. strategicmanagementinsight.com
Web www.tutor2u.net
References www.phindia.com
https://www.youtube.com/watch?v=kJmOk_eZrjA
COURSE OUTCOME
Upon completion of the course, students will Cogpnitive level
be able to:
CO-1 Understand the concept of strategy, mission,
vision and objectives Understanding
CGo-2 Analyse the effectiveness of strategy thro Analysis
various analysis
CG-3 Identify various alternate strategies & sel Understand & evaluat
appropriate strategy to improve business & apply
Co4 Understand the process of formulating Understanding
implementing strategies
CO-5 Understand and apply the control techniqu: | Understan@nalyzeand
improve situation and analyze the case apply
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COl| S S S M S S M S S M S S
CO2| M S M S S S S M S S M S
CO3| S S S S M S M S S S M M
CO4| S S M S S M S S M M S S
CO5| M S S M S S S M S S S M
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester

Part Code Hours

Per week

Title of the course

Credits

VI

Il 19B622a | INVESTMENT MANAGEMENT 4

- EC-II

4

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

K -4 (Analyze

Course
Objectives

The course aims

To understand the functional system of stock market

To acquire knowledge on new issue and secondaret

To understand different investment alternativesthenmarket

To understand how securities are traded in the etark

Y| V| V|V| V¥V

To analyze and price different securities.

UNIT

Content

No. of
Hours

Investment — Meaning — Features — Classificatiorim®éstment-
Speculation — Distinction Between Investment Anc&pation-
Gambling — investment process — investment altesmst sources
of investment information

12

Capital market -new issue market-secondary market
relationship between primary market and secondagyket —
functions of new issue market — underwriting — mdg of
underwriting — methods of floating new issuesaypls or partie
involved in the new issue market — problems fagedhe new
issue market

U

12

Stock Exchange— Characteristics of Stock Exchanges — Orig
Organization And Management of Stock Exchangesnitial —
Important stock exchanges in India — Members of s$heck
exchange — listing — listing procedures — meritsd&merits of
listing —functions of stock exchanges - kinds oblgsrs in stock
exchanges — various stages involved in Stock

12

v

Over The Counter Exchange Of India (OTCEI) — National
Stock Exchange (NSE) — SEBI — Functions of SEBlbwers of

SEBI - Organization and management of SEBI — varjou

department of SEBI —SEBI guidelines for primary kedrand
secondary market

12

Investment Risk — Meaning — classification of risk — online

trading - procedures of online stock trading — adsges -
problems and defects — stock market indices — demlration —

procedure — merits and demerits

12




vadhani V.A,Investment ManagemeitPH,8" edition,2015

PW

Essential 2
Reading unithvathi Pandiati Security Analysis & Portfolio
Management“, Vikas Publishing House Private Limited, Ne
Delhi, 2012.
1. V. K. Bhalla, ‘Investment Managemeiit New-Delhi, Sultanchand
& Sons Publication, 10th Edition, Year 2014.
2. Gordon & Natarajan,The Financial Markets & Services New-
Egg‘émgended Delhi, Himalya Publishing House, year 2016 Reviedition
3. Prasanna ChandrdnVestment analysis & Portfolio

Management, New-Delhi,The McGraw Hill Company Ltd. 6th
edition, year 2014.

www.BSEIndia.com

Web www.Capitaline.com

References www.Capitalmarket.com

www.Wekipidia.com

COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CO-1 Know the features of investment & capital
market and its risks Understanding
CO-2 Understand the role and functions of capital
market & its reforms Understanding
CO-3 Understand the role of stock exchange, lisfingUnderstanding and
depository system’ working demonstrate
CO-4 Know the objectives of NSE, OTCEI and
guidelines of SEBI Understanding
CO -5 Understand & could apply online stock tradingUnderstanding, analyze
& dematerialization & apply
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COl| S S S M M S M S S M S M
CO2| M S M S S S S M S S M S
CO3| S M S S M S M S M S M M
Co4| S S M S S M S S M M S S
CO5| M S S M S S S M S S S M

Strongly correlating (S)

- 3 marks

Moderately correlating (M) - 2 marks

Weakly correlating (W)

-1 mark



Semester

Part Code Hours

Per week

Title of the course

Credits

VI

[l [19B622b | EXPORT MANAGEMENT - 4

EC-II

4

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

Course
Objectives

The course aims

To acquire general knowledge on foreign trade &stegtion

To know the legal rules relating to foreign trade

To understand the packaging process and relatadris

To understand the terms relating to shipment ofigoo

Y| V| V|V| V

To recognize the formalities regarding export angror

UNIT

Content

No. of
Hours

Introduction to foreign trad e-Exporting preliminary

consideration — Generation of Foreign enquiriegaioing local
guotation & offering to overseas buyers scrutirgzexport order
Opening L/C by buyers — Export Controls and LicaensePatent
Trade Mark, Copy Right RegistrationsCenfidentiality and NDA.

12

Export sale — Selling and Purchasin- Consignmen-— Leases
Marine and Air Causality Insurances — Export FireanrcForex —
Major currencies, Exchange rates, relations & InmpadExport
costing and pricing & Inco terms — Export Licenselmport
License.

12

Export packaging — Preparation of Pre shipment documentation —

Methods of Transportation — Country of Origin Manti —
Inspection of Export consignment — Export by P&iad, Air &
Sea — Claiming for Export benefits and Duty dravksac

12

v

Shipment & shipping document— Complicated problems i
shipments & negotiation of shipping documentatienSorporate
marketing strategies — 100% EOU & Free trade zori@eemed
Export — Isolated Sales Transactions.

>

12

Acts for export commencemer— Commencement — Customs

Formalities — Export Documentation — Export of $e#g — Export
of Excisable Goods — Import Documentation — Cleegan 100%
export oriented units — Customs house agents —rngpdlifferent
products — import/export incentives — import licess

12




1. C. Rama GopalEXport Import Procedures -Documentation
Essential and Logistic's New Age International,2016
Reading 2.P.Veera Reddygkport Documentatiofi, Commercial Law
Publishers,2018 Revised edition
1. Chernilam Francislfiternational Trade and Export
Management;HPH,2012
Recommended| 2. Parul GupthaPxport Import ManagemeritMcGraw Hill Publication,
Reading 1% edition, 2017 Revised online source
3. Usha Kiran RaiExport Import and Logistics ManagemehPHI
learning Pvt Ltd, & edition,2012
http://www.dgftcom.nic.in
Web http://www.cbec.in
References http://eximtutor.com
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CO-1 Understand the essentials of export understand
CO-2 Carry on buying and selling of goods and Understand and apply
services to other countries to expand business
CO-3 Apply packaging techniques to attract foreign Apply
customers
CO-4 Identify various documents relating to export| Understand and apply
and import
CO -5 Avail government’ incentives provided to eRpoApply
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COl| S M S M M S M S S M S M
CO2| M S M S S S S M S S M S
CO3| S M S S M S M S M S M M
CO4| S S M S S M S M M M S S
CO5| M S S M S S S M S S M M
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark




Semester

Part Code Title of the course Hours Credits
Per week

VI

Il 19B623a | INDUSTRIAL RELATION - 4 3
EC-Ill

Cognitive
Level

K -1 (Acquire/remember)

K-- 2 (Understanding)

K—3 (Apply)

Course
Objectives

The course aims

> To understand the fundamentals of industrial refesti and worker
involvement in the same.

UJ

» To introduce the student to the essential knowleafgkabor relations
and industrial relations systems and participaprocesses at work

» To understand the power of bargaining

» To develop awareness among students of varictossaof IRS (mgt
workers, union & Govt.).

» To understand the effectiveness of participationagament and
empowerment

UNIT

Content No. of
Hours

Industrial relations: Introduction — Meaning — nature - scope,
Overview of Industrial Relations - Composition afidustrial
Relations - Importance of Industrial Relations rdpectives of
Industrial Relations - functions of Industrial R@as. 12

Trade Unions: Introduction- Trade Unions Reasons for Joinin
Trade Unions - Functions of Trade Unions - TypesTo&de
Unions - Advantages and disadvantages of Tradenaniolrade
Unions in India

12

Collective Bargaining and Negotiation Introduction - Collective
Bargaining - Phases of Collective Bargaining andydtiation - 12
Collective Bargaining Advantages - Negotiation.

v

Laws related to Employee Relations Introduction - Evolution of
Employee Laws in India - Laws Relevant to EmplofRegations -
Laws Relevant to Organisational Conflicts - LawsleRant to
Employee Wages and Compensation.

12

Participation and Empowerment: Introduction - Employee
Participation and Empowerment Objectives - emplayee

Participation - Advantages of Employee ParticipaticEmployee 12
Participation in India - Methods of Participation Employee

Empowerment.




al

Essential 1. M.amoria & Mamqria, Dynamics of Indu_strial Relations in India,
Reading Himalaya Publishing Ho_use, New _DeIh|,20_16
2. Venkataraman, C.S.|ridian Industrial Relations',
National Institute of Personnel Management, NewhDel
1. Arun Monappa, Industrial Relations, Tata McGraw Hill, New
ded Delhi,2015.
Eg;‘émmen € 2. Sharma A.M., Aspects and legal frame work of Industrid
9 Relations, Himalaya Publisher, New Delhi,2015.
3. Suresh C. Srivastavaridustrial Relations,Vikas publication,
1% edition,2016
http://www.sbcs.edu.tt/programme/industrial-relagib
Web https://www.youtube.com/watch?v=6J-VvlieHO6k
References https://www.youtube.com/watch?v=6snzm5cfCBw
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
Co-1 Understand and remember the effectivene: | Understanding
industrial relation
CO-2 Make use of the power of trade union & utgizeApply
his rights through trade union
CO-3 Apply negotiating skills if required Understband apply
CO-4 Practice good relationship with co-workers Bpp
CO -5 Take part in participative management Apply
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COl| S S S M M S M S S M S S
Co2| S S S S S M S M S S M S
COo3| S S S M S S S S M S S M
CO4| M S M S S M S M S M S S
CO5| S S S M S S S S M S S M
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks
Weakly correlating (W) - 1 mark



Semester Part Code Title of the course Hours Credits
Per week

Vi [ 19B623b | LOGISTICS AND SUPPLY 4 3
CHAIN MANAGEMENT -EC-IllI

K -1 (Acquire/remember)

Cognitive | K-- 2 (Understanding)

Level K—3 (Apply)

The course aims

» To understand the importance of logistics
» To know the functions of supply chain management
Course » To understand and acquire the knowledge on trahspbwork
Objectives » To understand the importance of supplier relatigndor effective
distribution of goods
» To understand the supporting activity of warehogisiranagement
system
Content No. of
UNIT Hours
Logistics — meaning — objectives — concepts — tyfdsgistics —
1 logistics mix — logistics performance — importarcémitation of 12

logistics

Supply chain — meaning — objectives — types — nreasent
system — leveraging value chain partner — framekvior supply
n chain solution - Supplier Relationship manageme®RN]) — 12
Partner Selection — functions of supply chain manaant —
difference between supply chain management andtiogji

Transportation Selection — Tradeoff — modes of dpantation —
m models for transportation and distribution — fastaffecting 12
network effectiveness

Supplier Relationship Management - Product Devetamprand
v Commercialization — distribution system — supplgichstructure 12
— material handling — packaging practices

E-business and SCM - Balanced Score Card — Bengimgar
\ Performance measurement — functions of logistiesrehousing 12
— meaning and types — warehousing management \&1d)
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—
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Essential 1. B.K. Agarwal,Logistics and Supply Chain Managemén(tTrinity
. ress, 2015
Reading 2. Janat Shah8upply chain Management-Taxt & caseBearson
ppublication, 6 edition,2016 Revised edition
1.
hopra, S. and Meindl, PSupply Chain Management: Strateg
Planning and Operation§ 6ht edition, Boston consulting Grou
2016
2.
Recommended ohanty R.P, S.G_ Deshmuki Stpply Chain Management’
. Biztantra, New Delhi.2015
Reading 3
aghuram G Rangaral,bgistics and Supply Chain Managemént
Macmillan publication,2011
4.
ichard B chase Ravi Shankaperations and Supply Chai
Management,McGraw Hill,14™ edition, 2014
Web WWW.quisticsmqmt.com
References https://redsta_\qfuIflllmen'F.com/
http://www.aims.education
COURSE OUTCOME
Upon completion of the course, students will Cognitive level
be able to:
CO-1 Understand the importance of logistics in Understanding
business
CO-2 Understand and follow the functions of supplyUnderstanding and appl
chain
CO-3 Apply and maintain the effective transportatio Apply
network to cater the needs of customers
CO-4 Understand the success of business dependsldnderstanding
good suppliers’ relationship
CO -5 Apply e-techniques to improve business Apply
CO PO PSO
1 2 3 4 5 6 1 2 3 4 5 6
COol| S M S M M S M S S M S M
co2| S S S S S M S S S S S S
COo3| S S S M S S S S S S M S
CO4| M S M S S M S M S M S S
CO5| S S S S S M S S M S S M
Strongly correlating (S) - 3 marks

Moderately correlating (M) - 2 marks



Weakly correlating (W)

-1 mark

Semester Part Code Title of the course Hours Credits
Per week
VI IV |19EA EXTENSION ACTIVITIES - 1
S.NO | COURSE | COURSE TITLE OF THE COURSE
CODE
01 | CC-I 198101 Principles of Accounting
02 | CC-Il 19B102 Principles of Management
03 | CC-1l 19B204 Marketing Management
04 |CC-IV 19B307 Business Communication
05 | CC-V 19B308 Cost Accounting
06 | CC- VI 19B410 Computer Application in Business
07 | CC-VIl |19B513 Retail Management
08 | CC-VIll |19B514 Human Resource Management
09 | CC-IX 19B515 Production and Operation Managenmd
10 | CC-X 19B516 Management Accounting
11 | CC- Xl 19B618 International Business
12 | CC-XII |19B619 Taxation for Managers
13 | CC - XIIl |19B620 Financial Management
14 | CC-XIV |19B621 Entrepreneurship Development
15 |CC-XV |19B622 Strategic Management
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